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Style Leadership... 


Whether it is a school contract 
for which you are competing or the 
wedding business of your neigh- 
borhood, your showing in Gross 
Mounts will have weight in the 
winning decision. 


The photographic industry can 


count on Gross for style leadership 
in mountings. Through the years. 
45 of them, Gross has kept ahead 
of the trend. 


Remember. . . . Gross Mounts 
cost no more. 


MANUFACTURERS TOLEDO 12, OHIO 


If you are not on our calling list, write 
us for illustrated descriptive. 





Entered as second-class matter February 28, 1921, at the 
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Office of publication: Lorain, Ohio. 
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Remember 4 or 5 years ago how you had to do this? 
Once more it’s smart to clean the center contact on the 
base of every flash bulb you use—just before using. 


For once more General Electric Photolamps are giving 

up all the tin we can. Sorry, but this means that our 

solder will corrode, especially in damp weather. But if 

you will brighten it with a file or rough material, your No ¢ 
G-E Photoflash lamps will perform as reliably as ever. Focal-plane 


We know you will agree that this slight inconven- 

ience is worth the saving it makes possible of one 

critical material. Aer 

Remember, there's a G-E lamp for every photographic purpose DON'T wet the contact! 
This will not cut corro- 
ston, and it may foul the 


GENERAL @ ELECTRIC ““"”™™ 
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We are glad to publicize the activities of all 
professional associations and societies. Re- 
ports of meetings and conventions should in- 
clude the program, attendance figures, names 
and full addresses of new officers, etc. An- 
nouncements of coming affairs must reach us 
before the 17th of the second month preceding 
the issue in which their publication is desired. 











M The three sections of the North Carolina Photog 
Assn. held their fall meetings in October. The Eastern 
District met on the 8th in Greenville, the Central on the 
Ist in Winston-Salem, and the Western in Shelby on 
the 15th. President H. C. Lewis of Sanford, who really 
takes his job seriously, attended all three despite the 
imminence of the holiday season. 


H One of the last meetings of the Prof Photog. Assn 
of Louisiana to take place before their convention fea 
tured a Clinic on Pricing and Rising Costs, conducted 
by Leon Trice, Jr., of New Orleans and Fonville Winans, 
M.Photog., Baton Rouge. The convention will be going 
on a few days after you read this and no doubt we'll 
be reporting it soon in this column 


@ Richard Smart, Little Rock, elected pres. of the 
Arkansas Photog. Assn. last June, had to resign his 
office recently when he joined the demonstrating staff 
of the Eastman Kodak Company. Vice-pres. Offie Lites, 
Pine Bluff, was moved up by the board to succeed him 





We will gladly order and have sent direct to 
you, postpaid, any photographic book. Just 
send us your check, made payable to Charles 
Abel Incorporated. 
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one of the year's biggest book bargain 

different from the A.A. as we have grown 
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editor. Books like this, even if they served nr 

would always be worth-while to the professional a 


and a source of new idea n posing and lighting 


BB NATURAL COLOR PROCESSES, by 
286 pages, 8 text lustration i 


lisher. American Photograph 


It may seem strange for a book on color photography 


appear with so few illustrations, and not even one of tho 
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Do You Get 
All You Can 


After the initial order is placed your 
costs are covered and your normal 
profit is assured. What you sell after 
that represents pure velvet. Miniatures, 
oils on canvas, other specialties mean 
extra money per sitting with nothing 
added to your overhead. 


And no work either because we make 
them for you. You only add your profit 
and collect. 


THE WALTER GAEHLER CO. 


104 South State St. 





From Each Sitting 7 


Syracuse 2, N. Y. 











MAKE A PAINLESS PROFIT ON 
QUANTITY PRINTS 


Don't turn down quantity print orders. Let US do them 
for you at a pri¢e that will show a handsome profit. 


Service and quality guaranteed. Typical prices: 
Post Card 5x7 8x10 
IM $24.00 $50.00 $75.00 

»M 22.00M 10.00M 70.00M 

Write f t t nd complete price list 
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SPECIAL DISCOUNT FOR PHOTOGRAPHERS 


KIER PHOTO SERVICE 


Dept. PR., 1265 W. 2nd St., Cleveland 13, Ohio 


so you re ready 





Write for prices or send film 
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full olor but the proof of the pudding n the eating 

the fact that this book, first published in 1936, now app 

n its Sth revised edition, speaks for itself In 12) concise 
chapters Mr. Dunn covers color analysis; color separation nega 
tives; Autotype Trichrome Carbro; Autotype Wet Carbon three 
color printing; Kodak Dye Transfer dye mordanting; Koda 
chrome, Ektachrome and Ektacolor; Ansco Color processes; 
Colorgraph Tricolor pigment process; Gasparcolor Dufaycolor 
and Kodak Flexichrome. Serving both as a detailed text and 
a complete reference work every photographer who s con 
sidering color should read it while those who are already 


working in color should have it in their librarie 


Stereo in the Studio 


By Dr. Kenneth S. Tydings 








Through this department we hope to awaken 
professionals to the importance of stereo pho- 
tography as a profitable sideline if not a major 
field. This column will be devoted to stereo 
equipment, technique and marketing possibil- 
ities. Correspondence and questions are invited. 











FROM THE COMMERCIAL angle, a highly profitable 
field for stereo photography is the close-up rendition 
of all types of manufactured products. When a hat 
a shirt, a folded blanket, a utensil or small appliance 
is seen close-up in color stereo, sales talk other than 
the matter of price and delivery becomes largely un 
necessary. The prospective buyer can see every detail 
for himself; he knows just how the article will appear 
to his customers when displayed on his store counters 
and the only thing lacking is its actual feel. Instead 
of shipping bulky trunks and renting sample rooms, 
his salesmen need carry only a small case of slides, 
a viewer (which can vary from a very inexpensive 
affair to the more elaborate table viewer we recently 
described in this column) and some Polaroid glasses 
While it is true that some items are small enough to 
be carried in a comparatively small case, even then 
most lines of manufacture are so wide that a_ full 
assortment of colors or designs cannot be included 
Here, too, stereo readily solves the problem because 
the salesman need carry only one sample and let color 
slides take care of the rest 

However, the production of perfect close-up stereo 
does present a certain problem of its own which must 
first be understood, and this is the matter of duplicat 
ing the convergence of the human eyes as they look 
at any close object. (Ask someone to stand facing 
you and to look at his hand, held out at arm’s length 
Note the position of his eyes as he does this. Now 
have him bring his hand closer to his face, looking 
at it continually as he does so, and you will see 
that as the hand comes closer, his eyes converge 
they “toe-in’ as it were. 

When we attack this problem of toe-in duplication 
we are definitely moving out of the known techniques 
of planar (single picture) photography, and it is a 
problem which is not encountered in any type of 
normal commercial photography. No camera made can 





Sof tnets without 


with the NEW PORTRAIT VERITAR 


“It's a fact that in the New Wollensak Veritar lens | have 
Sanvnvde tineteita, found that elusive something | have long been seeking in a 
well-known Michigan portrait lens. Here is what you get: controllable softness 
Portrait Photographer, without loss of brilliance and sparkle, plus overall sharpness 


who made this winning 


: at smaller apertures. All that in one lens!” 
salon print. 


More and more professional photographers 

are finding the Portrait Veritar is helping 

them further their skill...is enabling 

them to deliver portraits that have a 

delightful quality of tonal gradation .. . and is 
eliminating in most cases the necessity of retouching. 


The f/6 Portrait Veritar is offered in 10” and 14” focal 

lengths mounted in a satin chrome finish barrel, synchromatic 
Wollensak f/6 Portrait a : : 
Veritor or non-synchromatic shutter like other Wollensak mountings. 


For complete particulars write for descriptive literature 


OPTICAL CO., 901 HUDSON AVE., ROCHESTER 21, N.Y 


MEANS FINE LENSES WHEN YOU BUY WOLLENSAK YOU BUY THE BEST 
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PUNCHES sheets ond covers of any size 
or weight, quickly, accurately 








BINDS up to 250 books an hour with 
colorful GBC plastic bindings 


DO YOUR OWN 


plastic binding 


Bind photos... albums 
in your own studio 
NEW GBC portable plastic binding 
equipment* binds photos, mounted 
or unmounted, into handsome 
plastic-bound books. Add sparkling 
color to albums. Photos lie flat 
turn smoothly. New equipment 
costs less than a typewriter. Bind 
ing costs only a few cents per book 
*Patents Pe sine 
BR, SPECIAL TRIAL OFFER 
Send today for information 
and 2 handy pocket memo 
books bound on this equip 
saci ment. No obligation. 
General Binding Corporation 
808 W. Belmont Ave., Dept. pp-3 
Chicago 14, Ill. 


























CARBERRY 
RETOUCHING STUDIO 
QUALITY of DISTINCTION 
All types of negative corrections 


3030 W. Juneau Ave., Milwaukee 8, Wis. 








High 
dios, 
work 
celor 





Seruice te the Profession 


Attractive Pencil and Pastel Sketches from your negatives 
and photographs 


Oil Paintings on canvas painted Free Hand. Avail yourself 


of the services of a well established institution with modern 
equipment and an expertly trained staff of artists 


BLUM’S PHOTO ARTS 


1021 N. Wells St Chicago 10, II! 


grade enlargements for Portrait and Commercial Stu- 
any size and color. Difficult Copy and Restoration 
from any photograph with guaranteed delivery. Fine 
work on portraits, exquisite Miniatures 


Write for Price List. 
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completely duplicate the remarkable agility of our 
eyes. Once a lens and camera have been set in 
proper relation to each other, and mounted parallel, 
the axis of the lens will always be in the center of 
the film. Thus, if we take stereo close-ups, whether 
with a twin-lens stereo camera such as the Realist 
or with a single-lens camera on a shift bar, when 
it comes to readying and mounting the resulting slides, 
the large size images will be so shall we say 
close together that it will not be possible visually 
to fuse the images for stereo effect without eyestrain 
and headache, if at all. To convince yourself of this 
try taking some close-ups at a distance of 10° with 
your Realist or other twin-lens stereo camera which 
has its lenses set at a standard 65mm separation. You 
will readily appreciate that adding Proxar, Portrait or 
other supplementary lenses in order to take close-ups 
will alone be no satisfactory solution. 

There are four methods for focusing and com 
pensating for this toe-in effect when making close-up 
stereos. We shall only have space to discuss one in 
this month’s column; the others will follow later. The 
first method we shall call the 1/ 50th formula. 

Through graph plotting and computations, optical 
physicists have found that the best stereo effect results 
when the separation between the two lenses of a 
twin-lens stereo camera (or the distance the lens is 
moved between the first and second exposures when 
using a single-lens camera) is 1/50th of the distance 
from the lens to the subject. At that separation, based 
on the normal 65mm separation of the eyes, we find 
that our best stereo pictures are taken at a lens-to 
subject distance of 10’. As already explained, the 
closer our eyes approach a subject the more they 
tend to toe-in. Since this is a facility of the human eye 
which the camera lens cannot duplicate, we must 


compensate for it 


We can arrive at a very satisfactory compensa 
tion by using the 1/ 50th formula as a basis, and by 
proportionately lessening the separation between the 
lenses. Now, of course, when we are taking close-ups 
with a standard (twin-lens) stereo camera and we plan 
to use this method, it stands to reason that we are 
not going to be able to take our two pictures simul 
taneously because the separation of the lenses is 
fixed. The only way for us to accomplish this trick 
with a standard stereo camera is to cap one lens and 
make the first exposure, then shift the camera, cap 
the lens we just used, uncap the other and take the 
second exposure. If we have correctly figured the 
proper shift when using a 6x13 camera, we can then 
print our picture without having to transpose the 
negatives. Since the shift precludes including live 
models or any form of animation, many workers prefer 
to use a single lens camera of the proper size on a 
shift bar, moving the camera between film windings. 
In this case of course the calibrations which accompan 
ied our instructions for making a shift bar (in an 
earlier column) will only partially apply because they 


were intended for lens-to-subject distances of 10 





A chlorobromide paper with a wide range of full, 


rich, warm tones and a rare quality of distinctiveness. 


Equally suited for contact and projection printing. 


ARTEX is supplied in a variety of beautiful surfaces, 
ranging from a smooth gravure through velvet 
and natural... and in white, 

white cream and buff. 


Try ARTEX on your 
A pamphlet describing 


the most popular next job. 
Gevaert papers is yours 


on request. 


we GEVAERT COMPANY oF AMERICA, 1xc 


423 WEST 55' STREET, NEW YORK 19,N. Y. 
IN CANADA: Gevoert (Canada) Ltd., Toronto, Ont. 
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LIGHTWEIGHT CHAMPION 

HEAVYWEIGHT POWER 


NEW 
ELECTRONIC CIRCUIT 
INCREASES GUIDE NUMBERS 


Top and case of 
Solid mahogany 
Weight ONLY 12 Ibs 
Comes with 1 De- 
luxe 14” round re- 
flector complete with 
flash-tube, focusing STUDIO UNIT FEATURING 
bulb and stand COMPLETE PORTABILITY 


Complete versatility. Use in studio, ‘‘on lo- 
cation” or for home photography. Flashgun 
available. Safe, dependable professional 
unit, unconditionally guaranteed. 


1] FLASH EVERY 7 SECONDS 


: d . 
Compare price and per COMPLETE WITH 


1 LIGHT UNIT 

light unit 

SAVE 140,00 

BY ORDERING DIRECT W//2 Lt. Units: $185 

Write today for W/3 Lt. Units: $230 
7 . Prices incl. tax 

more information 
AMERICAN CINEFOTO CORP. | 


| 1560 B'WAY, N. Y. 19, N. Y. DEPT.AG} 


formance with any other 





CONTROL WITHIN ‘°F. 


REPORTED BY USERS Get the most out of your 
negatives with the saf- 
est water control made. 
Used in leading labs for 
B & W, Color and X-Ray 
film developing. Pays 
back its cost many 
times a year. Order 
thru photo supply firms. 

THE POWERS REGULATOR 
CO., 2703 Greenview 
Ave. Chicago 14, Ill. (P48) 


i | 
Send for * } 
Circular Sy 
PD-358 


THERMOSTATIC WATER MIXER 
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down to |’, but we'll cover that in a moment 

First we want to emphasize that for really close-up 
work it will be necessary to use either supplementary 
close-up lenses or a double-extension on the camera 
In practice, it is unnecessary to calculate the actual 
shift for every inch or half-inch of lens-to-subject 
distance once we are working inside the 3’ mark 
If you are going to use a supplementary portrait lens, 
you will be wise to standardize at only four distances 
40", 20°, 15” and 10°. At those distances you can 
be assured of good results if you shift the camera 
4/5" for the 40” distance, 2/5" for 20’, 3/20” for 
15° and 1/5” at the 10” distance. 

If you are using a twin-lens stereo camera in this 
manner, making first one exposure and then the other 
as already explained, with your subject at a distance 
of, say, 20” from the lens, having made the first ex 
posure with the lens on the right you would then 
move the camera 2/5” to the left, and vice versa. 
With a single-lens camera you must first determine the 
direction in which the film travels in the camera; 
if the film winds from left to right, take the left pic 
ture first, and vice versa. When the above method is 
followed, once the positives or transparencies are 
mounted there will be no transposing and viewing 
trouble and excellent stereo will result. More about 


the other methods next month 


‘Tis Here, Maybe! 








The ‘‘gossip column” of professional photog- 
raphy. Who's who, what's happening, where, 
when, why and how. Send your news items, 
clippings or whatever, about yourself or others. 
We pay 50c tor each item we can use, unless 
it's publicity for yourself! 











WM Carl £. Anderson, since 1927 manager of the East 
man Kodak Stores in Minneapolis, retired on January 1 
after 48 years of service with the Kodak Company. He 
is succeeded by H. Leroy Boyer, with Kodak since 
1927, who had been manager of the St. Paul store 
since 1946. And to fill Mr. Boyer’s place as manager 
at St. Paul, up moves Walter P. Plocher, who joined the 
Minneapolis store in 1937 and became assistant mana 
ger there in 1945 


HM Two well-known Missouri photographers passed 
away some months ago and the news failed to reach 
us so that their names were omitted from our necrology 
in the December issue. One was Bruce F. May, 63, 
who died on September 23, shortly after returning to 
the studio from an outside assignment. He had been 
in business in Springfield since 1920 when he bought 
the Kucker Studio there. His studio was bought by 
Paul Rensch who, after two decades working for studios 
in Florida and California, established Paul Portraits in 
Springfield some years ago. He is now doing busi 

















| PREPARE NOW! 
FOR SCHOOL BUSINESS 


FOLDERS 
Distinctive SCHOOL FOLDERS printed in school colors with the school insignia, 
that finishing touch, that means so much to the graduate, and gives you that 
added prestige. These SCHOOL FOLDERS are smartly styled, unique in design, 


made of quality materials, that will give you an advantage in the competition 











today. 

SCHOOL ALBUMS 
SCHOOL ALBUMS mean extra sales. These attractive SCHOOL ALBUMS have 
a mottled stock cover, with a feathered edge. Senior Year Book, is printed on 
the cover in silver and black giving it a smart appearance. The inside has a 
place for recording information, the graduate’s picture, the class picture, and 


space for autographs. It is the Album that every graduate will want to own. 


MINIATURE THANK-YOU-CARDS 


These attractive Cards for 2's x 3'4 prints with envelopes are just what the 
graduate will want to say Thank You for that graduation gift. Show them to 


your customers and watch your sales grow. 


THE JOHN BYRNES™ 








Photograph te Mountin g4 
33 LYMAN STREET SPRINGFIELD, MASS. 
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PRINTED ENVELOPES 
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YOUR NAME, AD 
NUMBER PRINTED 
AND DELIVERY ENVEt 

00 
LOW—AS 500 10 
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(Brown kroft gummed flap) 


; ’ tai 
| low prices for larger quan mies 
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All prices F.O B. New York 
Write today for your FREE pamphlet 
and sample envelope. 
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ENVELOPE Cor 


17 WEST 3rd STREET 
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Bind Your Copies 


of THE PROFESSIONAL PHOTOGRAPHER each 
month. The magazine is much too valuable to 
discard and, in the course of a year, your 12 
w give you the equivalent in the 

2st halftone reproductions that money can 
buy of any photographic annual published 
A complete index for the year is bound in the 


December sue 


> 


Handsome Binders 


overed n blue simulated leather are now 
available for only $2.25 postpaid. Takes only 
a moment to slip in the latest issue; it may be 
as quickly removed at any time | issues open 


flat. Better send your check today 


Charles Abel Incorporated 


519 Caxton Bidg Cleveland 15, Ohio 
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ness as Paul’s Portrait & May Photo Service, the first 
covering the portrait and the latter the commercial 
part of his operations. The other deceased photogra 
pher was G. A. Kassel, 83-year-old veteran professional 
of Cape Girardeau, whose death occurred in Septem 
ber as the result of a heart attack suffered in June 


He had spent 50 years as a photographer in that city 


W@ They have sidewalk photographers in Japan, too. An 
enterprising photographer in Tokyo who snaps pictures 
of our servicemen on the streets hands them oa card 
which reads: ‘We have taked your nice form just now 
The pictures will be send your hand after five days 
by mill. We hope you pay a purchase-money here and 
will sent them with responsibility 150 yen 


@ Harrison Putney, who operated a _ photographic 
studio in Leavenworth, Kans., from 1890 until 1922, 
died at his home in Kansas City, Mo., on December 
28, aged 84. His father was one of the photographic 
pioneers in Chicago, but left that city when his studio 
was destroyed in the great fire of 1871, and moved 
to Leavenworth. There he re-established himself, and 


his son later succeeded him in the business 


@ William Hudlett, MPhotog., Lakewood, Ohio, after 
38 years away from his homeland, flew to Germany 
in January for a visit with his 85-year-old father 


@ Edward J. Toplitt, Beverly Hills, Calif., recently be 
came one of the comparatively few American profes 
sionals to be recognized with the Associateship of 
the Royal Photographic Society of Great Britain and 
is consequently now privileged to write “A.R.P.S.” after 
his name 


Mi About the time this issue reaches our readers Helen 
and William Gerdes will have returned to their home 
in West Haven, Conn., after a three months’ rest in 


Florida. They are the only married couple who both 








The Cover Picture 


The fine food shot which decorates our front 
cover this month features a loaf of Hovis bread 
and occupied the greater portion of a full page 
advertisement of its distributors, Wm. C. Duncan 
& Company, Inc., of New York City, which ap 
peared in a recent issue of The New Yorker 
Their advertising agency — Colman Prentis & 
Varley of New York and London — tell us that 
the original was an Ektachrome taken by Jack 
Lawrence of Photography Unlimited, Inc., New 
York City, and add that it “was shot in color as 
an afterthought of black-and-white.” A very for 
tunate afterthought, we say 











The extra money that buys the extras in your home, your 
car and your studio — the money you have to ask for is 
the extra money. 

Cloth-backing pays you an extra profit— and don't 
say that it doesn't. Out of 300 commercial photographers 
interviewed, we found just 6 that 
said they couldn't charge enough 
for cloth-backing to make it pay. 

294 could and 6 couldn't — you 
figure that one out. 

You are rendering a service 
when you suggest cloth-backina. 
Your extra profit is ‘egitimate. Of 
course, some people don't care 
about money — not enough to ask 
for it. 

Three easy steps — quick, clean, 
and the best protection you can 
give a photographic print. 


THE HOLLISTON MILLS, INC. 
NORWOOD, MASS. 
NEW YORK PHILADELPHIA CHICAGO 
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hold the M.Photog. Degree, though they are now close 
ly trailed by Kay and Roscoe Lewis of Charlotte, N.C., 
Roscoe being a Master and Kay a Craftsman 


filmholders, enlargers, printers, © 


@ Miss Ann Lee Tunis, socially prominent camerawoman 


etc. with : 
x & in charge of photography for Yankee (a monthly pub 
: . lished in Dublin, N.H.), died on January 8 as the 
4 result of a fall from the 21st floor of the Chateau 
t : Crillon, a Philadelphia hotel. Her battered body, clad 
mas er 7 only in a negligee, was found near the entrance 
CUT YOUR NEGATIVE © 
OPAQUING AND PRINT cose aed ee pees mathe 
or er “ . th re 4 - S t saps lib pi ” 
' t 
IMUM...SAVE TIME pipe ae. eeny, Sane wh gh e —— : 
that t 
AND MONEY arge precision cameras outside that in e U 
Professional Bureau of Standards at Washington. The laboratory 
3” size Static-Master instantly ha Piast b ait emia 
50 destroys static surface at- reaks with tradition in being built on the third floor 
2 traction with POLONI- of the plant instead of being in the basement, anchored 
1” Amateur size $4.95 UM, a harmless by-prod- in bedrock, but the new installation is even less sub 
uct of the Uranium-Radium series. It is the first commercial ject to oscillation because the 
product of atomic energy. 
Static-Master removes static, dust and lint with one simul- 
taneous brushing action. Most important, the neutralized 
surfaces remain free of dust and lint. 
Static-Master will quickly pay for itself in the time and | MP Joseph M. Bing, Hon.F.R.P.S., New York City im 
labor it saves. 


main apparatus is 
mounted on a six-ton concrete slab which, in turn, 


rests On springs 


porter of photographic equipment and accessories, long 
active in photographic affairs generally, and undoubt- 
edly best known as founder and sparkplug of the 
| highly exclusive Oval Table Society, died on Decem 
NUCLEAR PRODUCTS COMPANY ber 9, aged 72, after a long and serious illness. 


2150 Newport Blvd Costa Mesa, California 


Buy Static-Master at your local photographic store or sent 
postpaid if cash with order. 


® Congratulations to Robert Williams, on the photo 





graphic staff of the Memphis Commercial Appeal, upon 


e . his recent marriage to Miss Mary Joe Pulliam of 
A Big Hit! A Real Value! thor <i, 
ERTLERLITE TRIPLEX B® Yours truly fought the greater part of Wor'd War | 


as Personnel Adjutant at Camp Sherman, Ohio, being 


H. ] REFLECTOR one of seven men occupying similar positions in the 
an seven 


largest training and induction camps in the 


country. long before the war was over we had 
TWO-WAY developed complete and detailed methods of classifica- 
USE tion of all servicemen by occupations and within 10 


1. With Batteries 2,000 or 10,000, | would have a complete tabulation 
for Flash 


days after their arrival at camp, whether in a lot of 


; 5 in Washington. A few days later | would get a tele- 
2. With 110 V. 
fn iceatlond gram — some were two feet long — instructing me to 
what outfit, either here or abroad, to transfer each 
Compact, well insul- . 
ated, weighs 3 Ibs. individual according to any special skills he might 
slip sockets, exten- have. None of this 
sion cord, with set- ‘ 
off switch, hang-up bigwigs (I can still remember a visit from the Chief 
bracket. Standard 
outlet for extension 
flashes or synchro- had instructed me to transfer a group of over 20,000 


a ee men to his outfit, then being organized and who 


Price $27.50 
Plus $4.13 Fed. Tax 


appealed to the Regular Army 


of Staff of one division whose commanding officer 


threatened all sorts of dire consequences when | had 
to refuse; the men were shipped all over the country 
and he didn’t get one of them) and immediately after 
the war the entire personnel force was disbanded and 


ERTLER PHOTO EQUIPMENT the whole thing wiped off the records. Came World 


7 “y° . se Ww I the A it t t the 
113 Se. Clair Ave., N.E. Cleveland 14, Ohio ar Il and the Army discovered it had to repeat the 
whole performance, starting from scratch. Now we 
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Mallinckrodt SOFTONE® 
Captures personality 


Whether your subject must be interpreted with sensitive 

@ RATHER MIX YOUR OWN? The complete line delicacy or rugged strength... Mallinckrodt SQFTONE 

of Mallinckrodt finer photo chemicals is always will help you capture the true personality in a lifelike 
portrait 

ready to give you the last word in uniform 

purity... for almost every darkroom process You'll like the way this soft-contrast prepared developer 

andietieet: captures the shadow details... develops moderately fine 

grain negatives that are clean and clear. SOFTONE 

works with both Ortho and Panchromatic films and plates 





saves time keeps well 


allinckrodt e; Try SOFTONE next time you have a perplexing portrait 


problem. Write us now for your free copy of SOFTONE 
Data Unit X-207 showing detailed development charts 
for Ansco, Du Pont and Eastman film 





MALLINCKRODT CHEMICAL WORKS 
Mallinckrodt $t., St. Lovis 7, Mo 72 Gold St. New York 8, N.Y 
CHICAGO + CINCINNATI *CLEVELAND+LOS ANGELES+*MONTREAL* PHILADELPHIA® SAN FRANCISCO 


Manviacturers of Medicinal, Photographic, Analytical and Industrial Fine Chemicals 
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are organizing another military force of 31, million 

HOMES &% Scharling and here taken from Editor & Publisher is an 
ene LOPES OE example of exactly what the men in my group, more 

: than 30 years ago — had completely cured. A Salt 
lake City press photographer enlisted as a photo 

grapher in the Air Force at the beginning of the Korean 

War. Shortly after he was sent to a base to be trained 

as a mechanic. In the meantime the staff of his own 

paper are training an enlisted man from a nearby 

base to serve as a cameraman in the public relations 


office of that air base! When will the Army ever learn! 


W George A. Shivers of the Camden (N.J.) Courier-Post, 
popular press photographer on that paper's staff, has 
returned to the service as a Captain in the Signal 
Corps. In recognition of his activity as president of 
the Philadelphia Press Photographers’ Association, his 


fellow cameramen presented him with a watch 


oa Congratulations to Offie Lites of Pine Bluff, Ark., 
on the arrival of Offie, Ill, on November 20. Mr. and 
Mrs. Lites have been established in their residence 


A fine portrait deserves a beautiful frame. studio there for four years. Offie, who has spent 12 
Metal frames by Scharling Silversmiths are 
made like fine jewelry. : 

The exclusive PHOTO-SEAL CATCH pre- ae Rei See: NS TpeEeE tn the sade: oF 


vents the back from warping and seals the Sam Fausett, M.Photog., Conway, Ark 
photograph against dust, | 
Catalog upon request. 


SCHARLING & COMPANY @ The George Greb Studios, Inc., illustrative photo 


} hers of New York City, have become the firm of 
755 Summer Avenue, New J, ee 
» Newark 4, N.J | Greb & Scherk, Inc., in new and larger quarters at 240 


SAME LOW PRICES ON E. 45th Street, where they occupy the entire building 
WM “Right after starting in business on October 
PHOTO MAILERS 1922,” writes Miss Ruth M. Walters of Waverly, Ill 
i - (renewing her subscription), “! ordered your magazine 
e Better Quality * Newer Designs and have never been without it so of course | can’t 
MODERN stop now. | like it better all the time 


GIRL | MM Ansco’s Advertising Department, 175 Clinton St 


DESIGN Binghamton, N. Y., is in the market for black-and 


white prints, made on Ansco film, negative size 2'/4 





years in the profession, attributes much of his success 





Return Postage Geacestecs by ‘ender . : 

Please Handle With Care 12 Sizes square or larger, for use in Ansco advertising. People, 
particularly young people, are preferred as subjects 

@ PRICES BY 100 (MAY BE ASSORTED) 

@ SPECIFY THE DESIGN PREFERRED 
ENV. . 100 
$ 6.00 
$ 6.50 
$ 7.00 
$ 7.50 
$ 
$13 


and pictures should have action, human interest and 


strong poster value, poses in general being of the 


A 


500 candid type. Payment will be made for all prints 


accepted and mode! releases not to be sent until 


requested — will be necessary. Close-ups are favored 


so thot images, when reproduced, may be as large 


aon 


8.( = 


CII AAM NV 
age ed at eg a 
or Or or on ot ot 


NAIAM 
an-~in 


$ 
$s 
t 
$ 
t 
$ 


PAAARAA 


eocoscoc 


as possible 


> 
- 


@ Board Sizes % inch smaller than envelopes. 











W@ Harry Steiger, for eight years on the photographic 
WRITE FOR NEW PRICES ON staff of the Detroit Free Press and a brother of its 


GIM ICKS & Toys chief photographer Walter Steiger, died on December 
M 18 at the age of 56 


SALES PROMOTION PROGRAM 
SEND FOR 1950 PRICE LIST TODAY W@ Mitchell J. Halka, for six years advertising and 


THE PIERCE COMPANY sales promotion manager of the Kalart Company 


makers of flash equipment and cameras, resigned on 
3705 NICOLLET AVE., MINNEAPOLIS 9, MINNESOTA | january 1. His plans for the future are indefinite 
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Most 20fcza¢le Investment a 


Portrait Photographer Can Make! 


‘From actual experience, I find the Beattie 
Portronic automatic portrait camera is thor- 
oughly dependable, extremely economical to 
operate, and highly profitable to own. It 
saves valuable time, formerly spent loading 
and unloading holders and hangers. It saves 
money, because 70mm roll film is only one- 
half the cost of cut film. Also, I find my nega- 
tives are sharper, and the finished portraits 
are easier to sell. Whereas I used to show two 
proofs, I can now show four proofs for less 
cost with my Portronic. And as a result of 


HARRY DUTCHYSHYN 
Post Photographer 
Fort Monmouth, N. J. 
tells you why... 


showing more proofs, my sales are up 3313. 
These extra sales pay 
cameras.” 


for my Portronic 


Learn the full details of these advantages, 
as well as the additional advantages in your 
owning a Beattie Portronic. 


Write today for literature and arrange- 
ments for a complete Portronic demonstra- 
tion, at your convenience. Photographic 
Products Inc., 6916 Romaine Street, Holly- 
wood 38, California. 


hotographic 


roducts Inc. 


Acknowledged 
equipment... 
and improved design for the betterment of the portrait photographer. 


leaders 


in the 
dedicated to 


manufacture of fine 
constant research, 


photographic 
new developments, 
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a Nearly eight years after the death of her husband, 


PHOTOGRAPHERS! the late Pirie MacDonald of New York City, Mrs 
e Emilie Van 


Deusen MacDonald passed away on the 


morning of December 19, only a few days before her 
send for the APEC 85th birthday. Since Pirie’s death in April, 1942, Mrs. 
MacDonald had lived with her daughter in New York 


1950 CATALOG ~~ 
and PRICE LIST 2 Ohio photographers and also those who remember 


reception room clinics of some years ago at the 

" > AO . national conventions will recall Nan Wallace, then of 
Featuring the BEST In Toledo but for quite some time located in Santa 
Barbara, Calif. She and her husband moved their Nan 
PHOTOMAILERS Wallace Studio to Oakland, Calif., nearly a year ago 
NEGATIVE PRESERVERS because there were “too many” photographers in Santa 
KRAFT ENVELOPES Barbara, and their New Year's card indicates that 
; the move was wise because she writes that they 

GLASSINE ENVELOPES enjoyed the best Christmas business since lenitaw 
JUMBO ENVELOPES Toledo.” The only thing we wonder about is moving 
PROOF COVERS to Oakland if there were “too many” studios in Santa 
was Barbara because the telephone directory for Oakland 
CORRUGATED BOARD and its seven surrounding communities lists more than 


. 100 it studios! 
Get the best . . . at the best price! Buy APEC... FP erent: une 


over 15 years the leading supplier of envelopes 
and printing to the photographers of America. | Mf From several recent Kodak announcements we learn 


that James A. Hill, Jr., assistant manager of the 


AMERICAN PRINTING Eastman Kodak Company's Chicago branch since 1942 
& E N Vv E a, oO P E Cc Oo M co A N s ¢ moved up to the managership on December 28, 


130 WEST 17th STREET, NEW YORK 11, N. Y. that Randall G. Satterwhite 


of the Rochester branch on January 1. He started with 


the company in 1916 at the Atlanta Eastman Kodak 
eee Store. And, on December 18, the occasion being cele 


brated by a dinner at the University Club of Rochester 


and 


became assistant manager 





the finest tripod buy the following six retired: Mac C. Griswold, known to 


photo-finishers from one end of the country to the 
STURDY... other; Joseph Brett of the Rochester branch; John D 
tubular construction AA Hart, salesman in the Spokane area; W. E. Smith, Chi 
cross-braced to elim- . cago professional technical representative; E. A. Byrs 
inate vibration. i7 dorfer, Hon.M.Photog Wisconsin professional techni 
QUICK 1 cal representative (perhaps best known for his long 
ADJUSTMENT as 4 service at the Winona School); and Elmer McNamara 
from 24 to 54 a a a a. of Kodak's professional studio. If our memory still 
holds good, our first meeting with Elmer McNamara 


360° panning. No 
cranking necessary. 
PNEUMATIC 
CUSHION ... if ae W ivor £ 


Lowers camera smooth- j about seven years, died on November 25 as the result 
ly, safely. / of 


dates back to the Rochester national convention in 
1909 


Throunk, photographer in New Orleans for 


a heart attack which first struck him on September 
LIGHT aa 4 ; 7. Hospitalized for four weeks, he was just beginning 
weights less than 9 Ibs. 5 i\ \ to get around a bit and was thought well on the road 
DURABLE ... 1\ to recovery when he was stricken with a second, and 

\ fatal, seizure. He was only 43. Mrs. Throunk plans 





will last a life time. 
Fees peere OF | Richardson, also of New Orleans 
COMPLETE INFORMATION 


@ Abraham Mann, 74, photographer in Dallas for 

FOX PRODI JC ' I S CO. 40 years until his retirement some time ago, died in 

am " “ . hospital there on December 17, after having been in 
4716 N. 18th St. Philadelphia 41, Pa. : ee 


failing health for nearly nine months 


to continue the studio with the assistance of George 
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GOERZ AMERICAN 
PRECISION PHOTO-LENSES 


An American Product Since 1899 
| will give you a lifetime ot b 
profitable satisfaction 


GOERZ DAGOR F6.8 


The favorite universal all-purpose lens, 
color-corrected, wide-angle, convertible — 
for interiors, exteriors, commercial and 
amateur work, scenic views, groups, ban- 
quets, color film, copying, enlarging. 


GOERZ SUPER DAGOR F8 


The wide-angle lens, greatly extended cover- 
age, convertible. 


GOERZ DOGMAR F4.5 


The perfect speed lens, color-corrected, 
convertible. For news, sports, portraits, gen- 
eral work, color film. 


GOERZ ARTAR F9 to Fi6 


The apochromatic process lens, for color 
separation with perfect register in the final 
process; also for black and white commer- 
cial work. 


GOERZ GOTAR F6.8, F8, FIO 


The lens for black and white, process and 
commercial work! copying and enlarging. 


GOERZ REVERSING PRISMS 


for use with process lenses to eliminate 
stripping the film. 


GOERZ HYPAR F2.7, F3 
GOERZ APOGOR F2.3 


The movie lenses with microscopic definition. 


Order through your dealer now 
for delivery as soon as possible 


the ¢. P: GOERZ AMERICAN 


OPTICAL COMPANY 
OFFICE AND FACTORY 
317 East 34th St., New York 16, N. Y. 








This is what 


COMINI 


has: 


For the first time here is a 
through the 


designed for 


omplete Portrait 
years by a 
portrait photography 


Make 
kit, developed 
especially 


portrait photogror 


Are you your Studio? If not 
probably you 
products you were advised to buy 
too much 
results thot 

and so 


using make-up in 
KNOW you should! But 
by the various beauty 
too many complications 
money spent for 
same experience 
my own 


have been disappoin 


time involved and too m 
unsatisfactory. | had 


decided to 


were 
years ago, ! deve 
system of 
doing wonders for me and it will do 
wonders for you too 


make-up. If is 


My system of 
Panchromatic 
plicated; anyone can 
t just by reading my 
cluded in the 
not expensive 
all that you 
months and you may 
ot any time It is 
apply and most 
goes on 


Portrait Beauty 


Make-up is not com 
quickly learn 
booklet in 
moke-up kit. It is 
nm one box you get 
need for 
order 
very easy to 
important of oll, it 

in about five minutes 


several 
refills 


Photographers 
not only 


like it because it 
covers blemishes, freckles 
imperfections, but it is very flatter 
ing to all faces, allows important 
corrections of the features and gives 
control of highlights 
hours and hours of 


perfect and And 


tedious 


shadows 


saves retouching 


Women love it because it is clean, fresh 


gives their faces that ‘natural look’’ 


perfe 


At the last 
from all 
Beauty 


Chicagyu hundreds of 


over the 


convention 
demonstrations 
make-up ond were lavish in their praise 
fought the kit 
satisfaction 


country saw 


many and are now using 


The complete kit of Portrait 
three large boxes ef 
three large boxes of 


Beauty Panchromat Moke 


ontains Pan-harmonizing cream 


Velouring powder in matching color Cc 
box of light and one box of dark accent 
one brown and one black 
one One box of 
booklet of instructions 


Two eye-brow pen 
black 
One Illustra 


Two mascara sets: one 


brown blue eye-shadow 


The price of the 
your dealer to order 
me. If you 


whole kit $16.00 including tox 

order directly fr 
in advance the kit is 
shipped C.0.D 


literature is 


it for you, or you 
send the money 
paid. Otherwise it will be 
postage. Descriptive 
may buy the booklet of instructions 
good ideo of what it’s all 
get the kit, the 


moy 


and you pay 
free on request or 
which 


ONE 


give 
about for dolla 
dollar refunded 
If you are interested (and you 
just read all this 
Do it 


should bel 
and say: “‘! am 
Write to 


COMINI 


going to do 
now 


SNIDER PLAZA DALLAS 


her 


ted 


uch 
the 


base 


ne 
| 


and 


ted 


Ask 


om 


mailed post 


the 


TEXAS 
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PROFESSIONAL 
FINISHING 
SERVICE 


Developing, proofing, retouching, print- 
ing, enlarging, coloring, portraits in 
heavy oils, heavy oil copy restoration, 
copies, composites . . . all of these ser- 
vices or a portion of them. We do not 
do retouching only. 


a 


Y QUALITY 
Y SPEED 
Vv ECONOMY 


Fine quality, fast dependable service, 
reasonable prices. 


Y BIGGER PROFITS 


Out of the dark room you can promote 
sales, increase business. No laboratory 
overhead. 


SEND 
FOR 
PRICE 
LIST 
TODAY 


OSBORNE LABORATORIES 
MIAMI BLDG 

5th & ELM STREETS 
CINCINNATI 2, OHIO 


Please send a copy of your Price List 


Please Print 
NAME 


STUDIO 


ADDRESS 


CITY 
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M@ Everett S. B. Moore, 48 years a photographer in 
Simcoe, Ont., and a long-time member of the Ontario 
Society of Photographers, died in a Simcoe hospital 
on December 9, at the age of 75. He was a past 
president of the local Rotary Club and widely active 
in community offairs 


@ Sponsors of the Second International Rose Color Slide 
Exhibition, to be held in April at the annual meeting 
of the Reading Rose Society and the Berks Camera 
Club, are really on the job. First notified months ago, 
we announced this last September and are now 
requested to mention it again. Entries must be slides 
or transparencies of roses; closing date is April 2 
For entry forms write the club at 550 N. IIth St., 
Reading, Pa. 


H Comments Miss Marguerite Hyers of the Bennett 
Studio, Ithaca, N. Y., on renewing her subscription 
‘Each time | find THE PROFESSIONAL in the mail it 
is like an old friend coming to call | drop every 
thing and sit right down. You are doing a very fine 


job 


BA tower of strength in the photo-finishing industry 


passed on when Charles B. Belluche, 66, owner of 
the Belluche Photo Service of Cambridge, Mass., died 
at his home in Arlington on December 27. One of the 
founders of the M.P.D.F.A. (then the Master Photo 
Finishers of America) in 1923 and later a vice-president, 
he had been president of the Boston chapter since 1929 


B Well, well orchids from two retoucher readers 
Mrs. Blanche W. Knapp of Owego writes that “THE 
PROFESSIONAL PHOTOGRAPHER is always so helpful 

| am always seeing something in it of benefit 
and J. R. Crossley of Memphis remarks “I look for 
ward each month to the arrival of THE PROFESSIONAL 
which is ‘tops.’ A_ professional photographer since 
1884, Mr. Crossley still shoots a picture now and then, 
though he has been doing retouching for the trade 
for many years and has no thought of stopping 


@ in the feature about Anton Bruehl in our December 
issue there was a bad typographical error, brought to 
our attention by reader Chapin Bowen of Seattle. In 
speaking of the Zeiss Protar triple convertible which 
is Mr. Bruehl’s favorite lens, we stated that its focal 
lengths were 23mm, 35mm and 48mm “or approxi 
mately 8, 14 and 19"... Sharp-eyed Bowen points 
out that we should have given the lengths in centi 
meters rather than millimeters, thus: 23cm, 35cm and 


48cm, and of course he is right. 


HM The portrait studio located at 1133 W. Sheridan 
Road, Chicago, and formerly operated under the names 
of the Maurice Good Studio and the Don Tomer 
Studio, was taken over by Thomas A. Patrick on De 
cember 1, Don Tomer having been called into military 


service. The name is now the Devon Studio 








PHOTOGENIC VARIBEAM SPEEDSPOT LITE 


A newly developed spotlight in which the flashtube 
arrangement provides a brilliant light pattern with controls 
normally found only in Fresnel lens type incandescent 
spotlights. 


Various size lamps may be used to accurately project 


the modeling intensity in the desired proportion to pre- 
determine the flashlight intensity. 





Equipped with Air Cushioned Stand, Two Intensity 
Individual Power Supply Unit 50- 100 watt seconds, Photo- 
cell and shutter trip cord triggering. Also available with 
boom stand or any other desired combination. 

For further information on Photogenic Speed Lites see 
leading photographic suppliers or write to 


THE PHOTOGENIC MACHINE CO. 
YOUNGSTOWN 1, OHIO 











Are You , by 
gust GOT 


with your present 


Glossy Print Drying Methods? 





You can speed up this operation and 
improve the quality of your prints with a 
PAKO Electro-Gloss Dryer. Here is a dryer 


Available with electric or gas heat. See 
that will dry up to 350 amateur or 75—8 x 10 glossy 


your PAKO distributer or mail the coupon 
prints per hour. It is always ready to do a quality job of print TODAY for complete details 
drying for you. Fully equipped with thermostatic heat and varia- 
; : > ~ 3 ” PAKO Corporation 
ble speed controls—the Electro-Gloss requires only 18” x 48 | 
P 4 | 1010 Lyndale Ave. N. 


table or bench space. | Minneapolis 11, Minn. 


Do as thousands of others are doing—streamline and 

Please send us illustrated bulletin describ- 
| ing the PAKO Electro-Gloss Dryer in 
the low cost PAKO Electro-Gloss Dryer detail. 


Pako Corporation &@. i 


modernize your glossy print production with 


MINNEAPOLIS 11, MINNESOTA 
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The Editor's Commentary: 


An annoyed reader writes me that he is “constantly irritated" by my 
"continual sniping at amateur photographers" and adds that he cannot see 
that my editorial position gives me "license to belittle and jeer" at them. 
How anyone can accuse me of "continually Sniping" at amateurs or of belit- 
tling them or jeering at them, I am at a1oss to understand. This reader does 
admit that he is not a subScriber and only sees an occasional copy, so I am 
forced to assume that he iQ jumping at a highly erroneous conclusion chiefly 
because of my remark, in tha December iSSue, that "most professionals con- 
Sider (amateurs) to be theik natural enemies." Personally I have the high- 
est regard for amateurs and cynsStant readers are well aware that I have often 
urged professionals to cultiwate their friendship and co-operate with their 
clubs. After all, many top-rank professionals started as amateurs and, still 
more to the point, if it were not for the amateur field the demand for a con- 
Siderable portion of seg icagorae Sih apparatus, materials and Supplies would 
be so much less that what the pro re. en has to have in order to make a liv- 





ing would cost hima great deal more. Many modern photographic improvements 
and processes were, originally, e work of amateurs and, whether we in the 
professional field like it or not, much of the finest photography today is 
being done by amateurs. Yet, grhating at of this, none of it excuses the 
activities of those amateurs who deliberately cut in on the professional 
when he is out on an assignment, takdé advantage of his lightings and group- 
ings and then directly — with Rim by offering ridiculously cut pri- 
ces. Or amI wrong about this \ 

\ 

\ 

The Army Signal Corps Engineering kaboratories, co-operating with the 
Haloid Company of Rochester, N. Y., and\ the Battelle Memorial Institute, 
Columbus, Ohio, have developed a new typa camera using invisible electrical 
images which can produce on-the-spot pictwres even in atomic radiation areas 
without being fogged. Called "Two-Minute\ Minnie," it produces a finished 
4x5 picture two minutes after exposure and \the plates, which need no chemi- 
cals for processing, can be uSed over and oVer merely by "wiping off" the 
image. Prints, in tones Similar to ordinary\ black-and-white photographs, 
may be made on paper, wood, cloth, glass, plagtic or ceramic materials or on 
transparencies from which enlargements may be\produced. The camera employs 
an ordinary lens and shutter and light sources\may be any of those used for 
Standard photography. For military purposes \t offers many advantages, 
among them eliminating the need for a darkroom} reduction of storage prob- 
lems as the plates are not sensitive to light until electrically charged in 
the camera -- and may be uSed repeatedly, plus the fact that they are not 
fogged by radiation. While the information reaching us does not Say So di- 
rectly, we gather that the basic principle of the camera is Haloid's Xero- 
graphy process, first publicly demonstrated on Octdber 22, 1948. 








Since the movies are an offshot of photography, \like television, sound 
recordings and so many other modern miracles, perhaps K'm not too far off base 
in remarking here on the Lakevue Drive-In Theatre near Mount Lebanon, Pa., 
which advertises itself as: "The Only Drive-In Theat\lre in the World That 
Offers Lake Fishing (You Can Fish and Watch the Movies\at the Same Time!)" 
How about an indoor fish pool and a rod or two for those hustling tycoons who 
won't sit still long enough for you to get their pictures? 
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MARIANNE EDVARD WELINDER 


CHILDRE 








+t he to 8 ine 
EOVARD WELINDER 


SISTER AND BROTHER 


EDVARD WELINDER OF STOCKHOLM 


Translated by Permission from an Article by Mr. 
Welinder in “Svensk Fotografisk Tidskrift” 


In Two Parts—Part | 


(Editor’s Note: It is regrettable that more photographers did not have a chance to 
study the photographs by Edvard Welinder of Stockholm which were shown in 
Chicago a couple of years ago during one of our national conventions. | had long 
admired his beautiful high key portraits of children and so, when | saw in the official 
journal of the Svenska Fotogravernas Forbund an article which — so far as | could 








tell from my own limited knowledge of 
Swedish — discussed his studio and methods 
as completely as if he had been on a con- 
vention platform in person, | promptly wrote 
to ask if | might reprint it. Not only did Mr. 
Welinder and the publishers graciously grant 
me permission to have the article translated 
but he sent me all the original illustrations 
and, in addition, the fine examples of his 
work which are reproduced here. — Charles 
Abel.) 


THE PORTRAITURE of children requires from 
its practitioners not only a special knack, 
but at least in my opinion, special equipment. 
It is my purpose here to describe my methods 
of photographing children in the studio, the 
type of work | most enjoy and in which | 
have specialized in Stockholm. The consider- 
ation of the customers’, that is, the parents’ 
wishes and the accompanying demand for 
uniformly good, even production has more 
or less limited me to a certain style and 
myself to a certain manner of work. Conse- 
quently | do not claim, or even assume, that 
the subject is exhausted with what | say here. 
| hope only that my methods may be helpful 
to others who want to devote themselves to 


what is an inspiring and rewarding though, 


Above: Figure 1 — Mentor mirror-reflex 
camera. Below: Figure 2 — Front of Hela 
camera at left; rear of camera at right 








to the patience, very trying field. 

| spoke about the demands of the par- 
ents. ‘‘My child is a beautiful child’’ is the 
quite natural feeling of every parent. There 
is, then an unexpressed expectation that 
something beautiful is going to be produced 
by the photographer, no matter what the 
looks of the child happen to be. Accordingly 
it becomes essential 
teach himself to 


that the camera man 
recognize that which is 
record it on the film. It is 
equally essential that his production be of 
even quality; in other words | mean that Mrs. 
A. must get just as good portraits of her 
children as Mrs. B. For these reasons the 
photographer must maintain what has come 
to be accepted as his particular ‘'style’’ of 
work and, to do this most easily, must more 
or less systematize his methods. | shall start 
by describing my apparatus. 

| prefer the 
because it 


beautiful and 


reflex type of camera 
makes possible rapid focusing, 
good, sharp negatives and proper timing of 
the exposures. | have two such cameras in 
my studio. One is a 9x12cm Mentor mirror- 
reflex (Figure 1) and the other is the new 


Swedish Hela camera (Figure 2), specially 


built for the same size. Both require stands. 
The lazy-tongs type of stand (Figure 


]-a) 
which | use with the Mentor is so easily low- 








ered and raised — while keeping the camera 
steady at all positions — that it permits as 
much freedom of movement as if | were 
holding the camera in my hand. Yet it is 
necessary to use a cable release, not merely 
to prevent any possible movement of the 
camera but to enable me to work beside or 
at a little distance from it. The Hela, because 
of its larger negative (18x24cm on which | 
make four 9x12cm exposures), its automatic 
film feed and its electric exposure device, is 
much larger in size and therefore requires 
a considerably more stable stand. This cam- 
era is not as easily moved as the other for 
that reason but when using it | work with 
an assistant who takes care of the focusing 
while |, with the electric trigger in my hand 
at the end of a long cord, devote myself 
exclusively to my subject and expose when- 
wish. This outfit 
taking groups. 


ever | | use mostly when 


My negatives are all 9x12cm (roughly 
3 %2''x434'') which | consider the 


size that should be used, at least for groups. 


smallest 


This is not only to avoid too coarse a grain 


in later projection but also to simplify 


retouching, which becomes a_ considerable 
problem when negatives are too small. On 
the Mentor | use a 24cm F/3.5 Voigtlander 
Heliar and on the Hela a coated 27cm F/4 
Hugo Meyer which 
is well suited for work with groups because 
of its sharpness in depth. These relatively 


long focal lengths are necessary to insure 


Double Plasmat, latter 


correct and harmonious proportions for both 


At left: Figure 3. 
Above: Figure 4. 





close-ups and full-length pictures, and also 
to avoid too close approach with the camera, 
which is often likely to disturb a small and 
sentitive child. Another point, in my method 
of working, is that too close a placement 
of the camera may upset my lighting effect, 
at least the frontal effect of the light | am 
using. 

One important detail is that on each 
camera the lens, can be 
set obliquely with respect to the fixed shut- 
ter and fixed film attachment. (The effect 
would be the same as when using the front 
swing on an American camera except that on 


when necessary, 


Mr. Welinder’s cameras the lens appears to 
be mounted in something resembling a ball- 
and-socket joint. See Figure 1-b — Editor.) 


With these long focal lengths it is, for 
example, not possible to get both eyes sharp 
if one of them, because of turning the head 
toward the camera, is closer to or farther 
away from the lens. The same use of the 
oblique setting of the lens can be applied 
when a group does not sit or stand parallel 
to the plane of the film. The lens can be 
adjusted very quickly. 

As for lighting, | practically 
standardized on a simple frontal lighting 
without a fill-in or side light, the only addi- 
1,000- 


have 


tional illumination resulting from a 


Above: Figure 5. 
At right: Figure 6. 


watt lamp in a reflector which is directed 
at the ceiling (Figure 3-b) so that the lighted 
area is directly above the subject's head 
on the shadow side. This reflected light pene- 
trates the shadows and keeps them from 
becoming blocked up. | have found this 
simple frontal lighting to be the most suitable 
for child portraits, full figures and groups 
and also for nudes, when | am making salon 
or exhibition shots. Particularly with children, 
if fill-in lights, side lights or spots are added, 
confusion results and the little subject 
becomes disturbed, not to mention the addi- 
tional difficulty in constantly rearranging 
complicated lightings when dealing with an 
active child. With well distributed frontal 
lighting and a properly balanced high key 
background it is possible to secure the purest 
and most delicate play of features of the 
fine-skinned face of a child and to give the 
correct depth and roundness to the head and 
body. 


My main the frontal 
light | speak of — is a cradle-shaped light 
box made of metal sprayed with 
aluminum paint. It is 70cm deep and has a 
total reflecting surface of 80x120cm (Figure 
4). Sockets in the bottom accommodate three 
1,000-watt frosted incandescents, 
front of these, running the full length of the 
fixture, are two low pressure mercury tubes. 
When working with panchromatic 


source light — 


sheet 


while in 


material 
| use two frosted lamps and one clear, as 
well as the tubes, a combination which gives 
me a very blue light. | have not had an 
opportunity to try the new and more power- 
ful daylight tubes but assume 
that these, mounted in the same light box, 
would give an light without 
generating so much heat. If not enough blue 


fluorescent 


equivalent 





light can be had then, of course, the color 
can be corrected by using a blue filter on 
the lens. (Many American workers use sheets 
of blue plastic material over the lights to 
produce the same effect. — Editor) This light 
box is suspended from the ceiling and moves 


on tracks. As the illustration shows, it may 


be swiveled in any direction and can also be 
raised, lowered or tipped, all with great ease 
and speed. Barn doors on the side may be 
used to control the amount of light. | usually 
work with the light box about one and a half 
to three meters (A meter can be roughly 
estimated at three and one-third feet. — 
Editor) from the subject, while the height 
level of the light in relation to the face will 
vary from a half to one meter. At these 
distances my model is not exposed to too 
much heat and there is no danger of the 
light coming to a focus or “hot spot’, 
causing shiny highlights on the features or 
contracted pupils in the eyes. Proper repro- 
duction of the eyes and a correct representa- 
tion of their color is one item to which | 
apply the greatest care. | should make it 
clear, however, before leaving the subject 
of lighting that | do not slavishly limit myself 
to front light and a white background. When 
occasion or inspiration require, | can work 
very well with fill-ins, side lights, spots and 
the like but manipulating them necessarily 
becomes more difficult. 

My main background is nothing more 
than a white painted wall which | illuminate, 
except in the case of standing full-lengths, 


with a 500-watt lamp in a reflector on a 
stand directly behind the subject and about 
a half meter from the wall. A resistance coil 
permits me to control the strength of this 
light so that | can maintain a well balanced 
relationship between face, hair, clothes and 
background. A drape of white charmeuse, 
hung quite close to the ground, is available 
when needed to give supporting lines to a 
composition by means of its soft folds. This 
may also be drawn out at an angle along 
the side wall to serve as a reflecting surface 
when desired. | also use a large movable 
screen, covered in white, as a reflector on 
occasion (Figure 3-a). The use of a white 
background is helpful to me in quite another 
way in particular when working with children. 
Even though the subject is facing fairly 
strong light, enough light is reflected from 
the background so that my face appears 
clearly to the child and my facial expressions, 
upon which | depend largely in holding the 
child’s attention, are not lost. 


Having, as explained, established more 
or less set rules for the use of camera and 
equipment, it will follow that | have crystal- 
lized certain methods of posing my subjects 
which enable me to work rapidly, keep my 


iw) 


sitters ‘‘under control’’ and, when working 
with groups, compose them harmoniously with 
little depth. To this end my posing furniture 
has been specially constructed and in addi- 
tion | have a number of blocks of different 
lengths and widths, all properly proportioned 
so that, for example, | can rapidly set up a 
staircase in the camera room with heights 
and treads that are appropriate to my 
subject. These are made of plywood over 
wood frames, the whole lacquered in beige- 
gray. Such a staircase is a great help when 
taking full-length pictures of children or 
groups of youngsters. For one thing, while 
| am working with groups the step keeps 








Left above: Fig- 
ure 7. Left be- 
low: Figure 8. 


EDVARD WELINDER 


them in line, thus simplifying the matter of 
securing sharp focus. 

Naturally a child must be given more 
freedom if it is to be photographed on hands 
and knees, a favorite pose, and for that 
purpose | have a small platform, two by two 
and a half meters and 30cm high which, 
when advisable, | cover with a white flannel 
cloth. For seated poses | prefer an ordinary 
50x110cm, upholstered bench, covered with 
a beige colored drape, beneath which is a 
rubber sheet. | head-and- 
shoulder subject is a 


use this for all 


pictures. When the 


small baby the mother or nurse sits nearby 
on a small stool so that she can support the 
child. | might offer a helpful suggestion 
here. Many babies and small children, when 
seated, let themselves slump, with their backs 


bent. This can easily be corrected by having 


the mother or other attendant hold one 
hand behind the child’s back and press on 
a certain spot. The spot is not hard to find 
and | often press it first myself to indicate 
what | want, as in Figure 5. For that matter, 
| sometimes apply the same method on adults 


(Turn to Page 49) 
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DATA: 


TAKEN AT F/11 
on Ansco SS pan film, developed for seven 
minutes at 68 


with a one-tenth exposure 


in DK-50, one-to-one. Repro 
7x9 V2 on 
developed for four and a 


duction from a projection to 
Indiatone Cyltex 


half minutes at 64 in D-52, one-to-three 


CRITICISM: 


THOSE READERS who hove sat 


clinics and criticisms (and what professional 


in on print 


has not) know how often those at a distance 
from the easel have difficulty in following the 
critic's comments, 


because the looks 


so different to them from the impression it 


print 


gives the critic at close-up range. This por 
trait is quite the reverse. At normal viewing 
distance — ten to twenty inches — it is 
flat, lacks modeling and tone value and has 
flesh 
so characteristic of many prints from paper 


looked at 


the blotchy appearance in the values 


negatives from across a room, 
it comes to life and one can see what the 
maker was 


driving at. (Unfortunately the 


engraver failed to follow instructions and 
has highlighted the forehead and upper 
portions of both cheeks so that the reproduc 
tion now has the effect we speak of as seen 
only at a distance. Thanks to the January 
February rail fortunate to 
get the plate at all, and could not return it 


for a make-over. — 


tie-up we were 


Ed.) This, of course, is 


all wrong. Any photograph should be at its best when seen 
at normal distance, but should retain its carrying power cer 
tainly across the fifteen to twenty foot length of an average 


living room. 


Your critic is at a disadvantage with respect to this 


photograph because a lighting diagram is 
the engraver follows instructions, its flatness and the fact that 


the face 


missing but, if 


lacks roundness and depth will be obvious. It is 
hard to say whether the photographer was aiming for a high 
or medium key lighting; if the former he did not use enough 
light and if he wanted the latter he used too much. Lacking 
the diagram we can only estimate but it would appear that 
the main source light was too far from the subject and the 
fill-in too close. By bringing the main source closer and draw 


ing back the fill-in, more roundness would have resulted. 


Looked at closely, there is no depth to the mouth, the 
teeth (which look too dark) seeming on the same plane as 
the lips while of course the straight line shadow beneath the 
lower lip is very bad. Compositionally, the young lady seems 
to be falling backwards out of the picture. Had she been 
straightened up, and her head tilted to her right, a nice line 
of the jaw would have replaced the present effect of a sag 
ging jaw and heavy neck. The expression — which improves 
materially the farther away one places the picture 
sparkle 


lacks 
Had the catch-lights in the eyes been etched out and 
replaced at about ten o'clock, they would have added life to 
the portrait 


There is excellent detail and tone value in the corduroy 
blouse, and the hair, though heavy in spots, is nevertheless 
rather well rendered. Another bad shadow, worse if possible 
than the one below the lip, is that at the side of the mouth. 
The more we look at this picture, the more we feel that the 
photographer has failed 
young 


to do justice to a very attractive 


sitter, 





























TOURISTS PLAYING SHUFFLE- 
BOARD ABOARD THE S. S. 
“WIEUW AMSTERDAM.” 





ROY PINNEY 
BY HOWARD LONGLEY 


“NO TRIP is an expedition unless it’s 

over a thousand miles,’’ said Roy Pin- 

ney as he packed his equipment for 

his fifty-fourth expedition. He was 

flying to the Bahama Islands, near 

Nassau, to make underwater photo- 

graphs in color. Every spare moment 

for the past month had gone _ into 

research. After learning that no suit- 

able equipment exists for taking color 

pictures on a coral reef beneath the 

ocean, Pinney had to design some new gadgets and adapt old ones for the purpose. 
This assignment posed a new problem for travel-photographer Pinney; but he’s 

an old hand at solving new puzzles. Before leaving for the Bahamas, he ordered an 


ROY PINNEY 





























ROY PINNEY 


This illustration, for Sutra sun tan lotion, was taken by Pinney in Puerto Rico. At top 
right Mrs. Pinney is shown with Orson Welles while making a photo tour of the Mayan 
ruins at Chichen-Itza, Yucatan. At right below Mrs. Pinney, her husband’s constant 
fellow-traveler and favorite model, watches logs floating down river at Bai Comeau 
in northwest Quebec. The inclusion of the large head, close-up, adds interest and 
depth to what would otherwise be a rather prosaic shot. 








8x10 aerial camera for the South American 
expedition that was next on his busy sched- 
ule, while he hadn‘t yet unpacked an 11x14 
view camera that was bought to take direct 
color Holland- 
will be 


illustrations on a 
That 


deluxe 
American cruise. 
Pinney’s fifty-sixth! 

Since boyhood, had two 
ambitions — to travel and to take pictures. 
As soon as he graduated from school, he 
shipped as a cabin boy aboard a freighter 
with a folding Kodak in his duffel bag. At 
every port, young Pinney strolled through the 
the town, sightseeing and photographing. He 
was thinking in terms of picture postcards, 
and he returned with a large collection of 
Central and South American scenes that 
needed only hand coloring to make them 
at home on a drug store postcard counter. 

A friend suggested that he take his 
pictures to an agent. The agent 
sold 
more. 


expedition 


Pinney has 


promptly 
some of the pictures and asked for 
promptly Pinney bought a 
Speed Graphic and had some cards printed 


Just as 


ROY PINNEY 


reading Roy Pinney, Photographer 

In addition to travel and photography, 
Pinney had a third hobby — natural history. 
Why not combine all three, he wondered. 
“A fine idea,’ said the head of a scientific 














expedition to whom Pinney offered his 
the dual capacities of photo- 
grapher and scientific worker. He covered 
William Beebe’s underwater experiments in 
the Bathysphere, and accompanied Raymond 
Ditmars on a snake collecting expedition to 
Trinidad. Ditmars led expedition after expedi- 
tion in search 


services in 


of a bushmaster snake and 
never caught one. When Pinney went into the 
brush in search of pictures, he caught not 
one bushmaster — but two. 

Other expeditions that Pinney has made 
added to his reputation as photographer and 
naturalist. He gathered and photographed 


ROY PINNEY 


living fish specimens for a New York Aquar- 
ium expedition. For the Oxford University 
expedition, he ventured far into the interior 
of British Guiana and photographed Indians 
who had never 


seen a white man before. 


Other trips took him to Labrador where he 


Here Mrs. Pinney, modeling a tourist, plays 
tennis on the S.S. “Nieuw Amsterdam.” The 
lovely pictorial opposite depicts Montego Bay 
in Jamaica, British West Indies. Much of the 


time the Pinneys travel in their own plane 
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photographed the Grenfell Mission, as well 
as all four French colonies in this hemisphere 
— French Guiana, Martinique, St. Pierre and 
Miquelon. 


When he is on an expedition, Pinney 
photographs every phase of the work — 
plus anything that looks interesting to him 


ROY PINNEY 


The ‘“‘plus’’ makes his travel photography 
profitable as well as pleasurable. The nega 
tives remain his property. Pinney’s pictures of 
these little known countries, their people and 
customs, are bought by 

newspapers year after year. 


(Turn to Page 50) 


magazines and 

















DATA: 


THIS PHOTOGRAPH 
at F.45 with an 8 


was given a two second exposure 

anastigmat 

4x5 Graphic. The 
Type 8B. 


and left 


lens in Supermatic 
hutter on a 
Press 


right 


film used was Super 


Panchro Two Photogenic Vari-Beam 
provided light 


on the front of the object from the two large reflectors 


spots, at rear reflected 


on either side of the camera. The background was 


illuminated by a Photogenic 


table. The 


Sun-Spot directed on it 


from below the main general illuminotion 


ame from a 500-watt Vari-Beam spot at the right rear, 


shooting down over the background. Another Sun-Spot 


was overhead at the left 


CRITICISM: 


WHILE MOST studios are not called on to shoot a 


great deal of silverware and similar objects, nearly 


every photographer gets an occasional call for such 


a job. Even in very small communities, an occasional 


customer wins a cup or some other trophy and is a 


photographs if he 

Odd like 
any photographer, 
handled 


prospect for some feels sure he 


can get good ones jobs these can make 


friends for and good profits too, 


if they are well 


We have a nice print before us here, and the 


yeneral quality is very good. We do not see 


could be 


how the 


len work improved. However, we do not 


F 
care for the dark ground filling the upper two-thirds of 


the print (a projection and a good one to 


8x10). In our opinion it would have been better to 


behind the 


continue the white foreground up object 


to serve as 


a continuous background a 
blotter 


large white 


curved would have sufficed as shown in the 


diagram accompanying the January Analysis. Then the 


conspicuous separation between dark background and 


white foreground, cutting through the object and draw 
side, 


could have 


ing the eye away at each would have been 


eliminated. The background been lighted 


to be a bit break 


darker at the top; as it stands the 














between background and foreground is far too 
trasty 
Our 


many 


studio is called on to photograph a 


like 


great 


trophies, loving cup and the during the 


year, as well as much aluminum ware, all 


Years ago we 
dull the 


presenting 


the same problem as here much 


and 


whiting 


spent 
time puttying 
tried 


and water 


shiny objects to reflections 


later spraying them with a 


Neither 


mixture of 


worked too well, because the putty 


was smeary while the whiting, if sprayed on 


Then 


heavily 


enough to do any good, was too opaque some 


smart chap thought up the idea of using evaporated 


(not condensed) milk, 
airbrush directly 


The milk is far 


into. the 
and 


than the 


poured holder of an 
from the can 


better 


then sprayed on 


two older methods 


being sort of semi transparent and neither smeary nor 


opaque if not too much is used 


This velvety effect blends the shadows and high 


lights together, as well as cutting the luminosity of the 


latter and increasing the reflective power of the 


shadows. Avoid direct light as much as possible, using 


reflectors instead. If your room has light walls and 


ceiling turn a spot or two on them. If the object has 


engraving on it, try filling the engraving with a mix 


Rub this 
off the 


ture of fine lampblack and water over the 


engraving, let it dry, and then wipe surplus 


with a piece of cotton. The engraving will show up 


beautifully in the photograph, while both lampblack 


and milk will later wash off easily 
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COPYING FOR RECORD PURPOSES 


A SERIES OF THREE ARTICLES 


BY ORDWAY HILTON, EXAMINER OF QUESTIONED DOCUMENTS, NEW YORK CITY: MEMBER, 
AMERICAN SOCIETY OF QUESTIONED DOCUMENT EXAMINERS 


THE AVERAGE 
document 


photographer does not good 
photographs. This is a which 
the present day photographer is not wholly to blame. 
Part of the old 


line operators, and part of it comes from misinformation 


make 


situation for 
it is a heritage handed down from 


by the manufacturers of materials and writers on the 
subject. The misdirected aim has been, and continues 
to be, contrast and still more contrast. Even the pro 
gressive Eastman Kodak Company in one of its latest 
booklets recommends contrast process emulsions for 
document photographs with not a word of caution about 
the dangers of excessive contrast., Other manufacturers 
and writers have been equally unprogressive in their 
recommendations. The only reason that can be given 
for this backward attitude is a lack of interest in find 
ing out what can be and is being done by the alert 
men who have made a special study of this phase of 
photography. 


The examiners of questioned documents, those 


specialists more commonly referred to as handwriting 


experts, have given attention to the 
through the 


Society of Questioned Document Examiners, where the 


special photo 


graphing of documents, and American 
best ideas on the subject are pooled, they have devel 
oped the most practical techniques and processes for 


securing the best results. 


The photography of documents enters into virtually 


a document examiner's search for the 
truth which may be hidden 


some problems it 


all phases of 
in a piece of paper. In 
find the 


in others 


would be 
without 


impossible to 


correct answer photography; while 


and methods. The 
document examiner employs modern scientific methods 


it supplements various techniques 


in his search for the facts, and his photographic pro 


cesses are constantly being improved and new ones 
developed so that they have become as highly special 


ized as every other branch of his profession 


Questioned document photography can be divided 
into three basic functions: 1) To make a copy or record 
of a document; 2) to discover the 
and 3) to 


the physical facts contained in it 


facts contained in 


the document itself; assist in the proof of 


This series of articles 


discusses these functions in the light of modern pro 


gressive ideas, and our subject at the moment will be 


the photographic copying of documents for record 


purposes 


A photographic copy of a document should show 


the exact condition of the document at the time it 


was photographed and 
of its details. The 


white but 


should correctly reproduce all 
dead black 
reproduce all the 
Stains 


penstroke or 


writing should not be 


on pure should properly 
gradations in shades of color 
folds, paper 
of the typewriting, and all other elements of the docu 
Thus, 


in tones of gray 
texture, tears, quality of the 


ment must be correctly reproduced a document 


photograph should contain the same amount of detail 


as is found in a good scenic photograph 


To make a photograph of this kind all of the 


steps must be carefully controlled. Distortion must be 


and by 
object all 


avoided by use of corrected lens 


and the 


a properly 


having the film surface, the lens, 


in parallel document and 
desirable. The 
generally by putting a 
should be 


exactly 


planes. A_ special camera 


base is document must be kept flat 


sheet of optical glass over it 


A scale included in every photograph to 


indicate the degree of enlargement or reduc 


tion. Accurate focusing is important and is best accom 


plished by using a magnifying focusing glass over 


Pil} 
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Professiona! 
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transparent areas in the ground glass 


The finest document photographs are 


with unbalanced 


40% 


slightly lighting, about 60% 


one side and from the other. 


sults can be obtained with natural light 
artificial 

paper 
seen by the eye 


too uneven 


window rather than Either 


folds, 


and does not 


light. 


however brings out the texture, 


other details as 


duce negative of density 


The choice of film, both as 


slightly 


to size and 


mportant. A enlarged negative 
Reduced 


make 


image 


more detail than natural size scale 


which must be enlarged to even a 


print, are not satisfactory. Some detail is 


ost by this 


Thus, 8x10 


reduction and subsequent 


10x12, -and--11x14 negative sizes 


most useful, and if the photographer's 


such that it is not possible to photograph the 


document in natural size on a single film, 


more overlapping negatives should be made 


Even more 


detail 


emulsion. The 


can be 


must be 


though 
film 


lost by 
hoice of 


Figure 1. Correctly made record photographs show 
the true quality of signatures, but if improperly made 
they can conceal the facts. The top signature, a known 
John F. Shirk, and the second, 
a forgery, are correctly photographed; while at bottom 
is a photograph of the forged signature made with 
too much The important details of both sig 
natures are preserved in the first two examples. These 
show that the one at top is a smoothly and continuously 
written signature, as Shirk signed his name, but that 
the second is not written in that manner, but was drawn 


and patched 


genuine signature of 


contrast 


up. Many of 
exaggerated in the 


these details are lost or 
contrasty photograph at bottom 
so that it actually hides the evidence of the signature‘s 
fraudulent character. The first and second are not only 
good record photographs but can be used as a basis 
for expert study, while the third fails to measure up 
these 


to either of requirements 


Very excellent 


natural 


are 


sensitive to 


obtained 


from 


re 


from a north 
method 


and 


pro 


emulsion 
gives 


negatives 


size 


invariably 


enlargement 


the 


equipment is 
entire 


two or 


improper 


the 





important 
detail 


colors in the document in order 


and the 


that 


emulsion 


each 


may be correctly reproduced, 


should have a contrast range so that normal develop 


ment with a recommended developer gives contrast 


close to a gamma of one. (Eastman 
Ortho and Defender 
best 
graphs, but these 
properly developed.) 


ficient 


Panatomic-X and 
Grain 


document 


Commercial Fine Pan are 


among those films suited for photo 


even can be too contrasty if im 


Portrait film does not have suf 


this 


makes 


contrast for good results, and in type of 


work the high speed of 
difficult 


generally 


press films control of 


correct exposure Films of extremely high con 


trast, which are suggested by the manufac 


turer for document work, such as Eastman Contrast 


Kodalith, 
good document 


Panchromatic Process or are entirely unsatis 


factory for photographs because they 


tend to reproduce the writing or typewriting as jet 
thus fail to 
many of the important details of the actual document 


as shown in the 


black on a pure white surface and show 


accompanying illustration. 
A properly exposed and developed negative is one 


which is snappy but contains accurate tone gradation 


from darkest to lightest gray. Even white paper is not 
pure 


white, and a photograph should not so reproduce 
it. In order to make a good negative the exposure can 
be easily determined with a light 


speed of the emulsion and multiplying the 


meter using the 
rated film 
indicated exposure time by four for a natural size copy 
and by the proper enlargement factor for an enlarged 
negative., A obtained if the 
developer and development time for the emulsion used 


satisfactory negative is 


gives a gamma of from 0.9 to 1.1. 


Occasionally, a correction or compensation filter 





is needed to reproduce accurately certain details of 


the document. For example, a Wratten K-1 filter causes 
to photograph in its proper density 
where without the filter it may be too dark. Likewise 
a yellow filter improves the rendition of the bluish gray 
color of light blue ink 
both of which would photograph too light without the 
filter. A contrast filter may be useful for certain work 
but does not give proper results for a record copy. 


a yellow stain 


common pencil writing or of 


An important part of producing good document 


photographs is making a good print. This print should 
contain the same details that are found in the original 
document and in 


fact should only differ 


Original in that the print is in monochrome rather than 


from the 
a colored reproduction. Thus, the correct printing paper 
and exposure must be chosen so that the paper back 
ground prints a light gray, and except where there is 
dead black in the deepest tone in the 
print is a dark gray. All of the intermediate gradations 


the original 


Floyd Goldenberg 








should appear. A properly mode 


kind of print with 


negative gives thi 
#2 Azo paper or its equivalent. A 
glossy surface paper dried on a ferrotype 
Often 


study of the 


plate repro 


duces the maximum detail when photograph 


are being made for facts, as in alleged 
den 


sity and contrast should be prepared in order to permit 


forgeries, two or more prints of slightly different 


the fullest extent of this study 


Document photographs should be more than just 


readable copies because much cheaper means of repro 


duction, such as photostats or reflex prints, are avail 


able for reading copies. It should always be kept in 


mind that a negative prepared as a simple copy may 


become important in proving whether the document is 


genuine, or as an accurate record of a valuable paper 

which may be subsequently lost or seriously damaged 
i Photography law Enforcement 

Rochester . oe 
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CHOLOGY 


IN ADVERTISING AND CAMERA ROOM 


By C. Thomas 


BACK 
studio, 


IN 1943, Frank Stanush 


and one 


had one ambition, one 


employee. Today, seven years later 


Frank Stanush of San Antonio still has ambitions but 


he also has 10 studios and 63 employees 

Frank is 
both fine and 
associated with one of the larger 


an accomplished artist, studied 
1943 he 


advertising agencies 


having 


commercial art. Prior to was 


in San Antonio. For him to be advertising-minded is a 


natural consequence, then. 


“Lt thought | 
got into photography,” 


could see from the outside, before | 
hands 
to show how deep he was in it now, “that too many 


portrait Now 


Frank gestured with his 


photographers were not sales-minded. 


there is no doubt in his mind. 


“Too many of them sit back complaining, attribut 


ing their lack of business to the public’s indifference 


toward the high quality work they turn out. 

“Truth of 
to his subject, “the public is unaware of their existence 
They are 


the matter is,” says Stanush, warming 


struggling in a world the public is unac 


quainted with. They are the overlooked men of the 


Twentieth Century.” 


Frank contends that the public must be 


constantly reminded of its needs and desires and where 


today 


either can most easily and conveniently be fulfilled 


And, for the photographer, his 
If his 
and radiates quality his job is not only to produce it 


finished work is, after 


all, a product. product is different, individual 
but to see that a demand is created for it 
Consistency .in advertising is an ad-man’s by-word 
From experience, he knows that sketchy advertising will 
bring sketchy returns 
“Take monufacturers who 


that is 


produce a commodity 


used daily; Frank went on, “They keep ham 
mering away regularly and frequently via 
They 


constantly in the public’s eye and ear 


newspaper 


magazine, and radio keep their product 


And theirs is a 
product used daily. 
“Take the 


have a desire for a portrait oftener than once a year 


portrait photographer Few people 


And how many put this off simply because they do not 


want one badly enough to ferret out a photographer 


from obscure sources? 
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“Advertising can be too expensive for the returns 
Say, for example, | get enthused and run a small ad in 


the daily newspaper for 10 consecutive days. During 


those 10 days readers could look at my ad every day 
yet never see it. At the time they were not interested 


in portraits, so they skipped over my ads to get on to 


the—-let us say—shoe ads because they were interested 


in buying shoes 








At left is a Bev 
erly Studio dis 
play in one of 
the large down 
town hotels; three 
such windows are 
used and Mr 
Stanush sees that 
they are frequent 
ly changed. Be 
low is one of 
Mr. Goldenberg’s 
portraits of Miss 
Helen Sinclaire,o 
discovery of his 
who later ap 
peared on the 
cover of Life 
magazine 





“Something could suddenly arise on the 12th day 
to implant in their minds a desire for portraits. If, then 
they thumb their daily paper my ad won't be there for 
them to see. | could not afford to remain in every day 
with a large enough ad to do myself any good 

For me to expect the 
because | had 


public to remember me 


spent my money to advertise for 10 


straight days would be utter nonsense. | know better 
Without knowing advertising, | might jump to the false 


conclusion that advertising is a waste of money. And 


inasmuch as this conclusion was based on experience 
it would be self convincing.” 


This could easily be expanded into a treatise on 
‘appearances and reality.”’ 

It was Henri Bergson, the noted psychologist, who 
first made the startling discovery that one function of 
memory is to forget as well as remember. If we were 
unable to forget, we would be unable to 
Our heads would soon be 


remember 
cluttered up with a lot of 
useless and meaningless nonsense, or leaving no room 
for the There 


forced to 


Practical information could be no 


immediate recall; we would be 


grope for every thought 


stop and 


e public,”” says Frank, “are not interested in 


the photographer's welfare, nor his work until it 


concerns them as individuals. The public can only be 
expected to patronize us when they have a desire for 
our product If the public is unaware of the Beverly 
Studios how can | expect patronage? | can sit back and 
public to 
draw their attention to my studios 


wait for the ‘discover’ me, but | prefer to 
It's more profitable 


and less frustrating. 
“There is an effective and inexpensive 


the portrait photographer to advertise himself 


way for 


One of the best mediums of advertising employed 
by the Beverly Studios is a rented display window in 
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each of the three largest hotels in San 


Antonio. Thousands of people pass these displays every 
day. 


downtown 


But the number of people passing a window can 


mean much or little. The 


passersby must be attracted 
to stop and 


“We 


look. 


use,” says Frank, “dramatic displays 


the department store type display with 
and props. 


colored spots 
Remember the biggest national advertisers 
use pretty girls in their ads to get the reader to read 
the copy. A picture of a pretty girl is the stop and 
look factor. As a rule, we use blow-ups of girls whose 
portraits we 


Baby 
seasonable. 

“Our blow-ups 
45x52. Size display 
8x10's! An 8x10 for display purposes looks insignificant, 
ordinary, filled with 8x10‘s 
will not get the attention of one 45x52 blow-up. 


“Transients, 


taken. Before 


Week we 


have Father's Day or 


National this to be 


deviate from 
from 30x36 io 


never, 


measure anywhere 


is a factor. We never, 


unimpressive! A window 


particularly those from the small 


towns, these window 
should 


the city. We get a 


seeing 


they 


displays are suddenly 


reminded have a portrait made while in 


vast number of sittings from the 


small towns 


“Recall those newspaper 
Frank asked. 
The 


permanent feature. People 


readers we got no 


response from?” “They walk past these 


display windows, too. display windows are a 


who pass, if they do not 
later 


it 


remember my address, will walk by again to get 


“Again many people as a result of seeing the 


and 
directory for the 


name ‘Beverly’ daily will remember the name 


consult the classified telephone 


address Believe me, will not 
They 


addresses to 


they remember my 


address or my phone number have other, more 


numbers and 
heads 


As with all 


important 
their 


carry around in 


successful business operations of a 


retail nature, a certain percentage of the 


Frank 


One piece that was exceptionally 


Beverly 


volume is allotted for advertising—5% uses 
direct mail regularly 


effective was planned to abolish the fear of many 


persons that they will not photograph well. 
For the most part, direct mail pieces are aimed at 

those who have patronized the studio before 

best 


shoes 


Converse 
as it those are the 


filled with 


may seem, prospects, as a 
better pros 
pect for new ones than the woman with one pair, and 
One likes 


shoes. That's why she has a closet full of them. It is a 


woman with a closet is a 


those run-over woman is shoe conscious and 


long gamble that it is possible to convince a person 


who hasn't had a portrait made for nigh on to 40 


years they should have one taken now! Knowing this 


can save stamps and cut down on the printer's bill 


The finished prints that leave a studio are also an 


important advertising factor. They are an advertising 


factor whether the photographer looks upon them as 


such or not! Hence, we will let Floyd Goldenberg of the 


Beverly Studio on San Antonio’s Broadway give you his 


version of this phase of the business 


Floyd discovered the model whose picture graced 
June 7, 1948. Her 
is Helen Sinclaire, a San Antonio high school girl 
about this 


the cover of Life magazine for name 
More 
later on. 

“The 
before | start to pose my model for a portrait is that 
she is going to help me, that from 
finish we are going to collaborate. | 


Says Floyd first thing that | try to get over 


now on until we 
make it clear to 
my subjects that they are as important in producing a 
portrait as myself.” 

Until 
subject, he fumbles 
and that. He will 


Floyd gets a_ favorable from his 
this way 


attitude 


response 


around adjusting lights 

not allow them to retain the 
“I'm here and defy you to make a good portrait of me 
Neither idea 


there to pose for him. The word “pose” suggests 


will he let them entertain the they are 
skill 
People associate 


should they be 


that takes years to acquire and perfect 


posing with professional models. Why 


asked, or expected to compete? 
Frank doesn’t 
posing . 
“The 
spirit she 


want his think she is 


her feelings will show in the finished print 


subject to 


subject must enter into the sitting with the 


is part of the game 
Frank. “‘I 
subject For the 


and is going to have 
fun doing it,” 


to the 


says must concede this much 


subject to get the idea from 


my tone of voice or gesture that | am here to do it all 
leaves me in a_ spot For the subject 
to go ahead and do it all by myself. | 


silent 


will just ‘sit 
expecting me 
have her consent, what can | do next? If | go 
when she 


to be 


ahead, sees the 
She does not 
detached 


looking into a vacuum. 


proofs she certainly is not 


going elated think of herself as 


possessing a look of indifference, a vacuum 


“The quickest way I’ve found to gain the subject's 


willingness to co-operate is to flatter her vanity. This 


calls for a certain amount of tact. You cannot tell a 


woman ihe is lovely, when obviously she is not..Neither 
can you tell a woman that she has a nice personality 
for the word personality is what an unlovely woman 
has to make up for being born without features accepted 


as being beautiful read 


“But 


ninity or 


Women too, you know 


every woman has something to flatter 
She 
lovely, well cared for hands. If so, she will be 


it herself. If 


femi 


some one feature by itself may have 


aware of 


given the opportunity she will tell you 


about the many compliments her hands have drawn 


her. Already you have ingratiated 
“Once she 


reserve for 


yourself 


begins to talk on this subject, her 


strongers soon begins to melt. And the 


subject must face the camera with the same mental 


attitude she has sitting across from friends 


Some people just can’t walk in and on the spur of 


the moment become friendly They may be wearing 


clothes that 
He 
her attire, | go 


make them feel self-conscious 


notice that a woman self-conscious about 


so far as to send her home to come 


back dressed in an evening dress or whatever costume 


may be her favorite 


“Most women, says Floyd ore at their best 


when wearing an evening dress few women can 


Very 
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The 


Another Beverly Studio portrait of Helen Sinclaire, by Mr 


wear an evening dress and not look feminine. And all 
to be 


daintiness, 


women want portrayed as possessing feminine 


charm and allure. The woman may be 


severe, daring and dramatic in her choice of evening 
dress; nevertheless, she will radiate femininity in it. In 
o business suit she might look cold, bold, even brazen 

“A woman doesn’t have frilly 
ruffles. All women are not of the 
cute, cuddly type. Some women trying to look coy just 
look silly 


to wear something 


with flounces and 


But every woman expects to be pictured as 


looking feminine That is hers by natural birth right 
No photographer has any license to take it away from 


her 


Helen Sinclaire was first brought to Floyd by her 
This 


wanted a picture of her 


mother was just another routine sitting. Mother 


At the time, 


her age, just an ungainly girl at an 


daughter Helen 
was 14, tall for 
owkward age 
Questioning brought out the 
dreams of 


that 
model 


fact Helen had 


becoming a professional when she 
grew up. That is not unusual. Every girl dreams. What 
was unusual was that mother half-way encouraged it. 

‘Before | said Floyd, “I had 
discovered that this girl had what every photographer 
dreams of 


took a_ picture,” 


in a model she could hold a pose for 


15 minutes without flinching a muscle!’ 
sent 


Floyd 


evening 


Helen home to come back 


hats. She 


with two 


dresses, and a couple of was then 


Professional 
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Goldenberg 


wearing a suit. 


“| make 10 shots at a sitting,”’ said Floyd. “I do not 
shoot 10 negatives to have duplicates nor with the hope 
that from the 10 | will come out with 


two or three 


acceptable ones. Every shot is taken as if that were 
the only one | was going to take. Every pose is de 
cidedly different 


ferently. 


Every pose is set up and lighted dif 


“When | make 10 shots of a sitting invariably we 
shot. We high 
into buying. They buy of their 


sell prints from every do not pressure 


the subjects own free 


will, or because they see 10 proofs of which no two 


are alike, or even similar 


“True, many of our customers are not in a position 


to order prints from each negative when they first see 


the proofs. But they have it made clear to them then 


and there that they can order prints later on. It is much 


simpler for a person to be able to drop into our studio 
and order a new pose of herself that we already have, 


but she doesn’t, than for her to come for another 


sitting.’ 


When proofs are shown it is suggested that they be 


taken home and the selection be made at leisure. All 


proofs are given to the customer. When the customer 


takes them home there is always the possibility that 


extra poses will be chosen by members of the family 
that otherwise they would know nothing about 


“When proofs leave the studio said Floyd, 





know they are going to be circulated A proof is a 


proof, the public understands that 


to be entered in a salon exhibit, nor 


Proofs are not going 
judged by salon 

These 
different 


judges proofs are shown to determine which 


would like We 
never suggest or commit ourselves as to which one we 


here at the studio like best. Our choice might not be 


poses friends or relatives 


the one most generally liked, personal taste being an 


indisputable thing. Anyway, we can trace many orders 


to circulating these proofs 

“When | made the first 10 shots of Helen Sinclaire 
she did not order prints from the entire set right then 
But to date, she has bought them all as do most 
others. So the 10 pieces of 5x7 film and my time are 
not wasted If they served no other 


purpose, they 





NEEDED A SALES PROGRAM 


amount to good advertising and publ 


ty tor 
of mouth advertising is still the mos 


backed up with a good product 


Mr. Goldenberg has found 
the tastes of men and women as far a 


dislikes for portraits are concerned. A 


women 


be pictured as feminine, men like to be portrayed 


being masculine. Few want the pretty-boy poses 


“When photographing men 
always put to them some que 
about before they can answer 
the peak of this expression 


admired for their 


intelligence 


looks, with few, and very few 





WHY AREN’T WE TOLD THESE THINGS? 


BY HILLARY G. BAILEY, F. R. P. S., HON.M.PHOTOG. 


| IMAGINE that | got into photography (a little less 
than a hundred years ago) in somewhat the same way 
most young 


| had 


fellows get into photography today 


taken a course in photographic technique 


in college, had shot-up a bunch of negatives on pretty 


co-eds posed in the stupidest positions possible, and 


my friends had said the pictures were good the liars! 


Also, | had counted the material costs and com 


pared them with the average selling price and erron 


eously concluded there was a lot of profit in picture 


making. Actually, | only knew enough about photo 


graphy, its principles and practices, to entitle me to a 


bureaucrat’s job in Washington, when | went into 


business. As | look back from my present pinnacle of 
confusion, | can appreciate the “babes in the woods 


stories and wonder how in my ignorance | ever got 


by. Then when | know that the replacement troops of 
the photographic 
than | did 


break out in a 


profession know but little more now 


then, my heart bleeds for them, and |} 


verbs like 
‘babe 


rash of nouns and these 


hoping it may help some poor 


caught by the bears like | was 


from being 


| had lots of good help and advice in those day: 


from experienced photographers on how to improve 


the quality of my pictures. Some even suggested that 


| mount them with a blow torch, but nobody told me 


how to sell them. | went to conventions and had a 


swell time which | can tell about and about 


some of 
some of 


better 


which there are still some bozos who had 


keep their traps shut, or I'll tell what | know 


too. 


| learned heaps and heaps about posing, about 


negative developing, and about lighting. | even learned 


what gamma was (and is), and | will still defy anyone 


to find me the straight line portio ° 1 haracter 


curve without a gray scale and logarithms. But 


nobody 


ever told me how to get money out of the 


ustomer 


It was a funny thing, | couldr rac jamma for 


groceries 


Certainly | witnessed dozen 


demonstrations show how the 


purporting to 


ists pitched their selling woo, but somehow 


tionists never 


did in the 


could make the pitch work 


demonstration 
The trouble was | did not know ‘the fundamenta 


principles of sales promotion, and whether you like it 


or not my good and esteemed friends, neither do most 
of the boys to this day 


Not so long ago, Walton Reeve 


a committee of shy but excellent 


steered me into 
photographer who 
were 


planning a convention. My advice wasn't asked 


because | was a sort of interloper, but that poor com 


Bailey | just 


refrain from making my usual sale pitch on 


mitteee hadn't reckoned on 


A program was being outlined, and 


good one from the manufacturers point of 


had to do entirely with demonstrations of lighting 


materials. That's good for a beginning, but only 


beginning. | said 


Let's get something on the program 


get money for pictures after they are ade 
The committee thought that was a good idea and 
suggested that photographers be 50 ited to te how 


business. | 


moted business, at least 


they promoted didnt hey ever pro 


to credit the idea for what it 


think if was worth much 


Four 


thing are wrong w 
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to at the same trough” program for lapping up a few used it. 
crumbs of sales promotion | was told that word of mouth advertising was 
1—Few photographers know the basic principles the best in the world. Maybe it was. Maybe it is. 
of sales promotion. They have believed themselves to But somebody, somehow, someway must put the words 
be artists who dared not truck with money matters into those mouths. Otherwise absolutely nothing will 
for so long that it has robbed them of their perspective be said. The sales problem is as simple as that. 
No. Good ctures NEVER sell themsel . 1h 
2—Photographers spend so much time and get so : ainda sit oc wy 
only satisfy customers who have already been sold 
much satisfaction with what goes on in and what comes 


ark | wish the whole photographic profession appreciated 
ar 


out of rooms that they are not abreast of the 


that statement, and would repeat it twice each morn 
sales promotion programs of the day 
ing before oatmeal 
3—The haven't time to be advertising experts 5 : 
vt ] F What the profession of photography needs is out 
> > arts, ft » t hting Derts hemical 
sales experts, tax experts, light expe cn : side sales promotion help. It needs objective research. 
- art and human beings, although | kno a fe 
Saperns " si, 1g xf y Not defensive research. It needs none of this eat off 
t > ti g under the delusion the are all those ‘ . 
he cacy sia aa ‘ creer Y of each other stuff. That's too cannibalistic. (I said it, 
things i 
and I’m not sorry) | hear rumors of projects to invite 
4 Almost invariably, photographers are enamored outside help to look in That is good, provided that 
with immediate sales instead of sales programs, and the outside help know what they are looking at when 
don't know it they look in. | mean, outside help that does not under 
| didn’t when | was trying to squeeze dollars out stand the basic principles of sales promotion and how 


of bromide, and nobody told me. All the advice | it applies to photography is not good, because such 


ever got was to be told that if | made good enough advisors will bequile the profession with sales stunts, 


pictures the public would break down the front door and that’s backing into the problem. Frankly, | know of 





to get them. Nuts. That statement never was more than no group of sales promotion and advertising experts 
20% true, and in modern times it is as foolish and who really know th photographer's problem, and it 
stupid to hang onto that antiquated philosophy as it is my good fortune to know a large share of that 
would be to give the boys in Korea bear grease with personnel pretty well. | only hope we will not fall 


which to oil their qun just because Daniel Boone for gimmicks because nobody tells us the difference 


A COMMERCIAL STUDIO SALES PLAN 
By Harold Miller 


‘ 
AS EVERYONE who has heard the loud wailing from before you can walk. But there are many ways in which 


retailers and other busifiess men knows, consumer sales you can set the stage for more vigorous selling, so 
resistance is increasing daily. As one business man that you will possess an advantage over others now, 
put it, “There is still plenty of money around, but it and in the future as well. Before starting something 
takes more work to separate the money from. the which will perhaps be difficult to finish, know your 
customers selling aims so that you may apply selling aids effi 
The man said, * it takes more work to separate ciently. In short, know what you want to do before 
the money from the customer But what | think he you move. Then set up your program money-wise so 
might better have said is, “There is still plenty of that you can try to work out the most effective way 
money around, but it takes more intelligent salesman of spending your precious dollars and cents on this 
ship and more effort to separate this money from the elling campaign. 
customers Now, more than ever before in recent Now, presupposing that you have an idea of what 
years, the commercial photographer must sell his wares you want to accomplish, as dictated by your specific 
With careful and choosey buyers, it of course stands to operation and as governed by the amount of money 
reason that the quality of the product (or photography you yourself want to spend, let us see what can be 
must be good. This fact remains. But in addition to done to accomplish these aims. (Obviously, it is not 
producing an acceptable product at a reasonable price possible to give intelligent guidance that will fit the 
the commercial man must also get up and sell himself myriad differing situations which confront commercial 
and his work to his clients photographers here in this article. The matter of 
Of course, one cannot suddenly whip things into individual aims and actual budget is one for individual 
shape and be fully prepared to embark on an all-out decision.) However, from this point we can progress 


selling campaign in the morning. You have to creep toward what should perhaps be included in your own 
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selling program. 


In approaching the ingredients which may be 


included in your selling campaign, the matter can be 


somewhat simplified by examining the selling cam 


paigns of others in related fields. To take an example 
benefit 


of others’ experience and professional sales-and-adver 


look at the portrait field. Here you can reap the 


tising help which has been made available to them 


Portrait photographers now have two sources of assist 
ance in putting on selling campaigns and promotions 


of specific items which they sell. Ansco has for the 


last two or three years been producing studio promo 


tions designed to help professional photographers gel 


more business. Also, there is an 


which specializes in sales materials for portrait studios 


advertising agency 


and markets these materials to interested photographer 


Space advertising is one of the first steps that 


one thinks about when a selling campaign is discussed 
Space advertising 
hand, there 


tising costs do not match the 


can be helpful, of course. On the 


other are situations where space adver 


results produced. If the 
persons to which you want to appeal for business are 
few, and if only a high-circulation newspaper is 
able them, 


ably be quite too expensive for 


avail 


to cover then space advertising will prob 


you. In the 


circum 


stances in which space advertising seems an advisable 


part of your remember that most 


better to “‘sell the 
this 


selling program, 
the experts agree that it is 
While 


word, it 


instead of the steak.’ phrase may not 


accurate word for makes clear that you 


not need to sell commercial photography in your space 
advertising; instead, you may want to sell product per 


formance, product specifications, product 


cleanline 


and even product history. In a photograph for real 


estate use, it is not necessary to sell so many thousands 


of board feet of lumber, and so many sills and win 


dows, along with how many nails and screws required 
to hold 


suffices to sell 


the house together no, in most cases it 


beauty, pride of ownership, winter 


comfort and security 


As you can gather from the above, space adver 


tising is not always required for your selling campaign 


It is often the cornerstone of a good, well-rounded 


sales effort, but it is not always necessary. As it applies 
to your specific circumstance, study the possibilitie 
carefully before embarking on a newspaper campaign 
decide in 


effective advertising that you can buy with your money 


and should you favor of it, use the most 
Sell through your advertisements the 
and if 


in order to 


way the expert 


sell, you advertise at all, advertis 


benefits 


regularly 
reap its 


Direct-mail material is another inaredient to be 


considered when setting up a selling drive. Portrait 


studios have successfully used artistically printed direct 
mail folders to sell 
photographs 


more baby pictures, more candid 


and to sell new portraits to their old 


customers. Naturally, printed material designed for 


direct-mail use is frequently productive and will con 


tinue to be used as a convenient way to put a message 


before a great number of selected people. On the 


other hand, your direct-mail program does not 


folders 


require 
broadsides 
typed on 


you to buy 


the like 


especially printed and 


Personal selling letters your 


Such 


that a 


own 


letterhead can be used to good advantage letters 


can be 


many printed dire 


ndividually typed a feature great 


ct mailing pieces attempt to emulate 


A great many photographers in the portrait field 


feel that direct-mail suits their purposes very well 


it allows them to pre-select their audience, permits 


appeal 
and generally 


variations in individual messages for greatest 


to clients with 


less. Like 


specific problems, costs 


newspaper advertising, direct-mail is most 


One 


recipient 


potent when the program is a continuing one 


isolated selling letter is not apt to push the 


to direct action; however, a well-planned series of sales 


letters can prompt buying action, since the effect of 


the following letters is cumulative. In connection with 


direct-mail, consider the use of appropriate greeting 


cards interspersed with more business-like direct selling 


letters 
Displays of good commercial photographs which 
Obviously, the 


best 


you have produced can win customers 


samples of work shown should be your photo 


graphs. If you do not have window area in 


display 


which to show it may be a good idea to 


see if 


your wares 


something can be worked out with a merchant 


who does have good windows. While such displays may 


not have a noticeable direct effect 


before the public 


they put your name 
in conjunction with fine photographs 


and tend to build a favorable set of conditions for the 


most powerful advertising there is word-of-mouth 


advertising. When working on an agreement with some 


one who does have display space available, remember 


that it may be mutually advantageous for you to 


exchange your specialty in return for the privilege of 


space 
While this 


using the 


facet of a selling campaign for comner 


cial photographers should not occupy extensive time or 


money, remember that the more effective 


displays 


usually are created when fixtures are 


These are 


some 


display 


used marketed by display houses which 


specialize in this type of material; or perhaps they 


may be borrowed in return for giving a small credit 


card in the itself, In 


should be 


line ona display any event, all 


displays spotiessly clean. Lastly, do not 


forget the matter of positively identifying your studio 


or yourself with the display which you have set up! 


Packaging materials which allow you to present 


favorable 
should be 


Jewelers who place their 


your photographs under the most (and per 


haps impressive) conditions considered a 


part of your selling campaign 


little black 
goods 


merchandise on velvet mats know the value 


of dramatizing their sporting goods dealers who 
present golf clubs in the relaxed atmosphere reminiscent 
of the shop know this, too. Alert commercial 
proper 


greatly to its 


golf pro's 


photographers understand that presentation of 


their work can add value. Re 


apparent 
this 


member point when you are tempted to hurry 


something through and show it in the most convenient, 


though unprepossessing, fashion. Persons who receive 
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poorly packed merchandise from a messenger, or rubbed it over the scratch until enough of the surface 

through the mail, are likely to have the opinion that dissolved to eliminate the scratch. Projections from the 

the goods packed couldn’t have been worth much, since negative came out excellently. Of course this will work 

no particular care was taken to assure that they were only if the scratch happens to be on the back of the 

not damaged before they arrived film and great care must be taken not to let any of 
This covers some of the ingredients which you the bleach get on the emulsion side. 


may want to include in your thinking when inaugurat 


ng your selling campaign. There are others which you AVOIDING STAINS WHEN INTENSIFYING 
may possibly feel needful when you get further into BY KENT BELLAH, SAINT JO, TEXAS 
the problem, but those discussed should be sufficient 
to start on the hiah road to extra sales. In covering Photographers who use Victor intensifier will secure 
these items we spoke only of those which are feasible somewhat better results, as well as negatives which 
for many photographers; items which cost a great deal dry absolutely free from stains, if, immediately after 
of money were omitted intensification, they will place their negatives in a 
Before ending this discussion on the ingredients solution of four ounces of plain hypo dissolved in 32 
of a sales campaign, it cannot be stressed too much ounces of water. A few seconds’ immersion is ample 
that you yourself are the most important ingredient of and longer is likely to remove the intensification 
all. If you are not willing to plan and use these sug After this, wash a few minutes, and the uneven brown 
gestions and the sales materials you gather that could stains which sometimes follow intensification, after a 
lead to more sales, the best plans in the world would negative is dry, will be avoided. Incidentally, if a 
not produce the extra business that they are capable negative has been over-intensified, it can also be 
of getting. If you are not alert to new businesses which reduced to the proper intensity by leaving it for a 
may be opening in your area, added sales may be longer time in this solution 
lost. If you do not learn the problems of existing busi 
nesses which you could serve, you cannot appeal to 


them in the most effective way 


ah carer anes wena ee Se RAAT RetINece 


ning and the ability to take advantage of a developing maonnaneen 








and changing set of circumstances, you can put on a 
selling campaign to garner extra work for your studio Where addresses are not given, a postcard 
request will bring them to you promptly. 
NOTE that these items are neither advertise- 
ments nor recommendations. They are pub- 
lished purely as news and all claims or state- 
ments are solely those of the manufacturers 
or distributors. 


A little effort, a little money and a little planning each 


day ts what produces results in the long run 











The Idea Exchange 


A " r mension send on request new ogue 





ritten by Rus Arnold and titled 


Well planned, highly 


We pay, on acceptance, $1.00 for each item 
we can use for this department. Stunts, gad- 
gets, formulae, short-cuts, just so long as they 
are original with you. Long or short, illustrated Pra oto Prodt >. have © Praco fan 

if necessary. The idea is the main thing—we'll Prace I-Purpose Gun, co , nit with 
do any needed re-writing. Just address this nall number approy hing cor By interchanging 
department ords or tripper mechanism almost every camera 


whether h buil yr or no Of all-metal ght-weight 


5x7, numerous lustra 


projector 











snstruction, has adjustable reflector, outlet for extension flash 


sbber-covered 


TRY HOUSEHOLD BLEACH FOR LARGE iMtystroted 
NEGATIVE SCRATCHES 
BY BERNARD lL. KOBEL, FRANKFORT, IND. 


We just got out from under a tough situation and the 
manner might be of help to others. Due probably to a 
grain of sand on the wiping loth we discovered a 
evere scratch on the glossy side of a negative. It 
happened to be an out-of-town customer and the neces 
ty for a re-take would have been embarrassing to 
explain. Still worse, it was directly across the face. | 
took a piece of cloth and saturated it with household 


Praco’s new all-purpose 


bleach (which every housewife has in her kitchen), then flash gun 
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The Primar-Reflex Il 
with prismatic 
direct view finder 


new 


Ercona Camera Corp 
Reflex Ii which features, 
level ground-glass 


are now also importing the Primar 


interchangeable with regular waist 


finder, Zeiss direct 
which simply 


shots on standard 


prismatic housing for 


view focusing 


12 2%x2% 
flash and 


snaps on or off 
120 
synchronization, 


camera. Taking 
built-in 


self-timer 


film, camera has 


speedlight delayed action 
and provision for cut-film holders 
1/1,000th 
Meyer Trioplan lens price is 


Tessar, $295.00. Prismatic 


has 
coated F/2.8 
coated Zeiss 


plane shutter 
10cm 
with F/3.5 


is optional extra 


Focal 
second. With 
$275.00; 
housing 


speeds from to one 


(IMlustrated 


General 
12, Ohio, send you, on 
titled G-E Photo lamp Data 
ous 


Electric Co lamp Dept Nela Park 


their 


Cleveland 
will request, 
5\4x8%r 


charts, it is 


latest guide, en 
12 pages, 
important to all photographers 
both photoflood 
A.S.A 


cases 


with numer 
illustrations and 
as it contains complete new exposure tables for 
and photoflash Calculated 


longer are now 


lamps according to 


recommended 


tests 
Tables 
ratings and 
both polished 
other 


exposures in most 


are more detailed than before, listing film speed 


shutter speeds, as 
satin-finished 


their 


well as guide numbers for 
and 


Write 


reflectors, plus considerable data 


Inquiry Bureau 


Kine Camera Co. introduces new 35mm single-lens reflex 


Praktica camera. Features nine-speed focal plane 


1/500th and bulb; 
double exposure prevention; 
finder; 


shutter work 


ing from half-second to automatic film 


depth of 
self-erecting 


transport; built-in 


focus 

scale; eye-level sports snap action, 
With F/3.5 

Zeiss Biotar 


case $12.00 


view 
ing hood; 
$105.50; 


included 


one-year 
with F/2 


guarantee coated Zeiss Tessar 


coated $144.50, both tax 


Genuine leather 


Ercona Camera Corp now importing some 20 cameras 
Nizo which, with 
$159.50 and with coated 
small and compact, it 
unique slide which 
interchanging standard and 


use automatic 


have added German-made 
coated F/1.9 Schneider 
F/1 


tures 


8mm camera 
lens lists for 
$219.00. Very 


mount on 


9 Rodenstock for 
double 
down for 


feo 


lens shifts up or 


instantly telephoto lenses; 


when latter is in magnifying 


finder to 


takes 
field of 
eye-level 
with 


compensation 


place n optical view provide correct 


view. Actually camera has three one for 


one which 
“candid’’ 


frames per 


finders, 
one for waist 
held at 
ore from 


use level viewing, works 


camera right anales for 
to 64 


sequence 


photography 


Speeds eight second; single frames 


may be exposed in 


trick 


Film returning attachment per 


mits effects Illustrated 


The 
tion 


Nizo 8mm mo 


picture camera 


Kalart’s latest: B-C 
Multiflash with series 


extension unit 


Kalart B-C Multiflash and 
6% 7x5", 


battery, 


Serie 


with 


Company’s model 
Unit now 
one 22'%2-volt 412 
through 250 Mfd capacitor for 
totaling 250°’; has advantages 
Priced $14.95 up for 


extension unit 


new 


Extension measuring only powered 


Eveready 6B supplies energy 


flashing up to six lamps with 
extensions 
dry cell equipment 
with built-in 


models 


many over existing 


cameras and shutter 
$10.95 


without built-in 


synch.; costs Multiflash 
available for 


(HMlustrated) 


many cameras 


Hall-Barkan 
single-lens 
to adjust 


Instruments, Inc offer Hal 


Barkar 


Iris for reflex cameras which eliminate 


pause, diaphragm, between focusing ompos 


actual taking of picture. Installed on and 


does 


operated fro 


mount, not affect normal operation of camera. Photo 


can focus 
diaphragm to 


grapher and compose with lens wide open, returning 


pre-set opening with flip of finger instant before 


exposure. Precision-made; handsome in appearance 


Edvard Welinder 


Continued from page 29 


but, 
it. Good posture of 


of course, so discreetly that they do not 
the 
tant if one is to get a good picture 


quite 


notice 


subject is extremely impor 


Posing can be 


time-consuming, since changing to take the 


other side of a child would involve moving child, mother 


and furniture so, to avoid this, | have constructed the 
This 
of a seat for the baby on which is mounted a plastic 
Nichols baby holder (made in the United States) that 
can be desired, 
the mother, all mounted on a small platform which may 
casters. The does 
babies, 


to be 


specal arrangement shown in Figure 6 consists 


turned as and a smaller stool for 


be easily spun around on device 
but the 
posed on the 


turntable 


very nicely for somewhat older very 


young or 
bench first 


equipment 


more timid ones have 


mentioned. Figure 7 shows this 
in use. 

Also for groups | have had 
which | find 
very greatly. My most 
with a 21x100cm 
may be adjusted from 53cm 


more of these, with 


special furni 
this 


used piece is a 


posing 
type of 
small 
the height of 
to 85cm 
little depth 


ture built facilitates work 
bench 
sitting surface, which 
Using one or 
groups built 
up very rapidly. | also have a table top about 40cmx 
105cm which fits over the seat of one of these benches 


thus 


may be 


making it into a table of similarly adjustable 


height, a very helpful accessory 
like this, 


(Figure 8.) With studio 
difficult to 
handle the baby may be, it is still easy to build up a 


furniture no matter how small or 
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Put your portraits in Poblocki display cases 


These lifetime, all-metal cases, illuminated or non-illuminated, 


will 


put your best work in the public eye, day and night. They are a 


“must-have” item for studios located upstairs or off the street. 


Install one or more where the a) passes and watch sales rise. 


a a , be Jovlockt. L4n0 sons 








Kinnickinnic Ave 


MILWAUKEE 7, WIS. 














group. | have 
different colors 


In addition 


always various material in 
table 


add, when neces 


pieces of 


available to throw over the top. 


to the items mentioned | 


sary, some of the pieces of children’s furniture which 


are in the reception room. 


As has 
9x12cem 
of the 


been mentioned before | work with size 


| prefer panchromatic film but do not, 
supply problem 


because 


limit myself to the material of 


any one manufacturer. For the Mentor camera | 


9x12cm cut 


have 
holders The 


Hela 


which carry twelve sheets 


denser type, with an 


sharpness | 


opal glass lamp, in order to 


get the consider essential in 
children 
to control the light and 
of the 
both in 


and developed more in 


pictures of 


Resistance coils on the enlargers enable me 


vary the hardness or softness 


enlargement. | think the use of resistance 


should be 
studios 


coils 


camera room and darkroom, studied 


many 


1 consider retouching very important, though it 


must be done with great finesse and care and as 


illuminated with 


will be needed 


sparingly as possible. If a face is 


frontal more 


18x24cm_ holders light, retouching than 


dividers, 


exposure 


requires standard and on each 


9x12cem 


almost 


sheet when a side lighting is with side 
pronounced 


obscured 


by means of four exposures used because lighting 


are made. My time is invariably a the structure of the skin becomes more 


which 1 
following reasons 
that 
must be at 
that 


and possible 
With 


twentieth to a_ twenty-fifth pigment spots in the skin are 


established as best for the 


to secure a given facial 


second, have 


Properly frontal light, where the features are outlined 


expression, expression or more clearly, any pigment spots appear quite dis 


tinctly and have the effect of 


light 


movement of the face 


that 


features rest for at least dirtying the 


Using a blue 
thus 


length of time. It is resting moment in a also tends to emphasize pigment 


and 
give 


ncandescents 


spots gives cause for retouching, but 


better 


facial expression or a body posture which is the most ES. 
beautiful, the and the 
the subject that is 


try to 


calmest most characteristic of it does contrast. The yellow light from 


ordinary causes the pigment 
but 


“panchro disease 


and what we photographers Spots td 


By the this 
time the 


must 
this is 


that 


catch in our pictures use of rela show up less when using pan material 


counteracted by the so-called 
black eyes 


(To be concluded) 


tively long exposure cameraman is 


thus 


forced 


to choose just the right moment, developing his is — flat skin and light lips 


sureness and Another this 


that the 
close to the 


sensitivity advantage of 


length of exposure is light need not be so 


irritatingly subject as when working at 


greater speeds. The child does not too hot, the 
size and the 
need be 


In general | use 
head-and-shoulders 


get 


pupil of the eye remains at normal 
too hard. If 


stop 


lighting does not become one 
F/4.5 
F/5.6 or 


and groups 


can work with a 
or F 5.6 for a 
F 6.3 for three 


smaller Although Pinney began by taking pictures of 


shifted 


interest 


and scenes rather than people, he has emphasis 


quarters, full-lengths Picture stories are of paramount today, and 

Developing 
| happen to be using, 
For the Kodak 
for the Gevaert their 


The 


varies according to the 
and is by the 


film | 


make of film 
tank method 
use Pyro-Metol-Hydro and the 
recommended developer He 
18x24 


apart, 


scenery plays second fiddle to people in most picture 


story layouts. The American reader is familiar with 


softer Rio De Janeiro 
play 
Pinney made 


beauty of Sugar Loaf Mountain in 


harder wants to see the Cariocas at work and at 


in my case Nogranol four exposures on an Instead of the scenic wonders of Brazil, 


rubber 
planting of new 
the 


are developed as one 
which 


negative without cutting picture stories on the followed 


rubber, 
interior of 


industry. He 


makes for great evenness and is_ possible from the trees far in the 


because my lighting and exposure are so uniform from the loading rubber on 


United States. 


country to ships 


exposure to exposure. My enlargers are of the con for the trip to the 
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Most popular color process of all 


— Marshall’s LOW cost assures big profits for YOU. 
+ Marshall's Photo-Oil Colors are simplest to use. 


— No expensive prints are necessary. 


To work with Marshall’s Photo-Oil Colors 
use regular, economical MATTE finish—no 
special process prints are necessary. 
Every print you make with Marshall’s 
Photo-Oil Colors reflects your high standard 
of workmanship. You can always remove 


you want them. 

Marshall’s Photo-Oil Colors are standard 
with the country’s leading photographers 
and colorists. Backed by over 20 years of 
scientific research, these colors assure clean, 
clear tones of remarkable uniformity. See 


the color and start over again to attain the 
finest professional touch. 

Marshall's Photo-Oil Color process offers 
you true-to-life, natural hues exactly where 


for yourself how truly simple it is to achieve 
perfect hand-colored prints with Marshall's 
Photo-Oil Colors. Prove for yourself how 
much added profit you make. 


MARSHALL’S puoto-o1 cotors 


John G. Marshall Mfg. Co., Inc., Dept J-3 167 North 9th Street, Brooklyn 11, N. Y. 
Canadian Dist.: Canada Photo Products, Ltd., 137 Wellington Street West, Toronto 1 





Skillful Photography Deserves the Best in Quality Photo Paper 


Leading Photographers Select 


VERDITONE 


for Portraits by Projection 








Prints made on this popular Kilborn 
paper retain their beauty and life-like 
sparkle through the years. Assure per 
fect printing for your prize negatives 
by choosing Verditone . . . famous for 
rich, sepia tones. Verditone has unusual 
latitude in both exposure and develop 
ment. Send for free samples 





today. 


2911 First Avenue East 
Cedar 


hhilborn 


me PHOTO PAPER COMPANY “* 


Rapids, lowa 


Pioneers in the manufacture of quality photo paper since 1895 
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towns because those urge es can 
their stock houses and get them more quickly 
ng from us. For this reason . no books on o 
count or C.0.D., but only n our considered opin 

THE PRINT, CONTACT PRINTING & 

ENLARGING, By Ansel Adams 

PAINTING WITH LIGHT 

By John Alton 

HANDBOOK OF BASIC MOTION PICTURE 

TECHNIQUES, By Emile E. Brodbeck 

BETTER COLOR MOVIES 

By Fred Bond 

“STROBE THE LIVELY LIGHT 

By Howard Luray 

PHOTO-FLASH IN PRACTICE 

By Geoffrey Gilbert 

PRINCIPLES OF STEREOSCOPY 

By Herbert C. McKay 

HOW TO PAINT WITH AIR 

By Frank J. Knaus 

PICTURE FRAMING 

By Edward Landon 

DEVELOPING 

By C. I. Jacobson 

PROFESSIONAL PHOTOGRAPHY FOR 

PROFIT, By Charles Abel 

SHORT CUTS TO PHOTO 

RETOUCHING, By Raymond Wardell 

THEORY AND TECHNIQUE OF 

PORTRAIT NEGATIVE RETOUCHING 

By J. P. Anderson 

PHOTO OIL COLORING 

By Lucille Robertson Marshall 

LOOTENS ON_ PHOTOGRAPHIC 

ENLARGING AND PRINT QUALITY 

By J. Ghislain Lootens 

PRINT FINISHING 

By William Mortensen 

UNIVERSAL PHOTO ALMANAC 

AND MARKET GUIDE 

KODACHROME AND EKTACHROME 

FROM ALL ANGLES, By Fred Bond 

TABLE TOP PHOTOGRAPHY 

By Harkness & Draper 

COPYING TECHNIQUE 

By Fraprie & Morris 

SPEEDLIGHTS 

By Arthur Palme 





We seldom arry boo and advertise these « 


as a service to ou especially those in the sma 


pen a 


on, they 


ary 
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Background Draw Drape Save Time 
IMPROVES STUDIO 50°, 
Roller Screen, All Colors, Sizes 

2-in-1 Portable Screen and Stand 

Black & Grey 72”w x 96” only $34 

Rich Velour Background & 2 Stands 

8'6" in most color $69 
r Rug for Bride, None-Cr-Plush 
CAMDEN ARTCRAFT CO 
N. Wacker Dr Chicago 6 








These are several ways a photographer can satisfy 
a yen for travel without dipping into his bank account 
Transportation companies constantly need new pictures 
for their advertsements and travel folders. Many big 
American corporations and for that matter, many 
not so big carry on a multiplicity of activities in 
other lands and from time to time need pictures of 
these operations, sometimes for advertising and pub 
licity, sometimes for the information of their boards 
of directors and stockholders. Why they need the photo 
graphs is not important but every such assignment 
means another journey and Roy Pinney gets his 


share of them 


For most trips, Pinney takes a Rolleiflex for black 
and-white photography. With it he uses either multiple 
flash or speedlight. He presents his black-and-white 
pictures unmounted, on glossy paper, in 8x10 size. 
Color work requires a larger camera and he thinks 
2%4x3Y%, is the minimum. Most publications won't even 
look at color transparencies in 35mm_ size. Travel 
pictures, by the way, must be needle sharp because 
often they are blown up to poster size. 

On most of his recent trips, Roy Pinney has had 
a traveling companion with many useful talents. His 
wife serves as model, stylist and associate photo 
grapher. While Roy Pinney takes color pictures, Doris 
Pinney covers him with black-and-white photographs 
of the same subject. An average day’s shooting finds 
them with a hundred exposed negatives. That sounds 
like more work than play, but Roy Pinney insists that 
“it doesn’t seem like work when you're always going 


to new places and seeing new things 





TOO LATE TO CLASSIFY 








DARKROOM MAN—Modern studio, small town near Cleveland 
Must be thoroughly experienced in all phases. Send age, qua 
fication, reference salory expectec n first letter. Write H 


are this journal 


RECEPTIONIST FOR modern na °) tudio capable of 
handling general studio work plu ome coloring. State age 
experience, references and salary desire first letter. House 


of Portrait 1252 E. Market, Warren 


RETOUCHING FOR the trade. 25 year Sample 


free; tr 


me. Warner En 1164 Prendergast Ave., Jame 
town, N. Y 3-2 


SITUATION WANTED—Camera man or printing. Capable and 
experienced. Prefer Texas or Oklahoma. Write N-31 care this 


urna 


LEASE WITH uyin >F ompletely equipr 


tudio otering 














Organization Dates City Headquarters For Information 
Hotel Write 








Oklahoma April 1-2 Oklahoma Huckins Robert Easton, Pres. 


Photog. Assn. City Box 496, Muskogee 





Kentucky Photog. April 1-: Louisville Kentucky Jack Coleman, Sec., Coleman 
Assn. Studio, Danville 





Missouri April 1-3 Kansas City Continental Frank E. Gress, Sec., 216 W. 
Photog. Assn. Park St., Brookfield 





Southwestern April Fort Worth Texas Meyers A. Cornelius, Sec., 
Photog. Assn. 325 N. Robinson St. 
Oklahoma City 2, Okla. 





North Dakota 7-$ Fargo Gardner Ralph J. Kent, Sec 
Photog. Assn. Valley City 





Prof. Photog, -15 Des Moines Savery Richard Finn, See., 


Finn 
of lowa 


Studio, Jefferson 





Illinois Photog. Assn, 27-2 Peoria Pere Marquette Mrs. Jeanne A. Lindquist, 


M.Photog., Sec., 
300 W. Prairie Ave., Decatur 





Miss. Ala. Late June Gulfport, Miss. Markham Fred Powell, Sec., 519 N. 
Assoc. Photogs. 18th St., Birmingham, Ala. 





Photog. Assn. July 4-8 New York City Waldorf-Astoria Harold E. Waltz, Exec. Mgr. 
of America Commodore Perry Arcade, 


Toledo, Ohio 





Wisconsin Prof. - Milwaukee 


Schroeder Edgar L. Obma, 
Photog. Assn. 


Conv. Chrm., Dodgeville 





Photog. Assn. 2s Milwaukee Schroeder Harold E. Waltz, Exec. Mer. 
of America Commodore Perry Arcade, 
Toledo, Ohio 





Maritime Prof. Sept. 3-4 Amherst, N. S. Fort Clint Wiezel, 82 King St., 
Photog. Assn. Cumberland St. John, N. B 











FOR SALE—Linhoff til, 4x5 with 127mm Kodak Ektar, 15cm TRAVELING MEN: Add 
Xenar with Heiland Solenoid, 9cm wide angle with Heiland scriptions to The Professional Photographer a only latest 
Solenoid coupled to range finder. $650.00 value for $400.00 ssue and small receipt book. You collect; reta ommission 
Write Durling Studio, Hudson Falls N Y Camera Dept remit balance 
Rollei‘s new and used 3-1 


easily to your income taking sut 


to us. Protected territories open to those who 
write first. Easy to sell; excellent profit for you. Charles Abe 
WANTED—PIECEWORK retouching, also coloring. Prompt, fine Incorporated, 519 Caxton Bldg Cleveland 15, Ohio 10-tf 
work. Minnie D. Nolan, 423 Lake Ave., Fairmont, Minn 3-1 
FOR SALE: One Pako 
electric, original cost $364.06 
MISCELLANEOUS ee eee ee 
ondition $200.00 l<=8.fube 
Portiand, Ind 
WANT TO BUY modern p ) 
Any location. C. S. Sanders 








THE ART OF BROMOIL PRINTING AND TRANSFER, by M. Mc 
Kinley. | have been reliably informed that this little 26-page 
booklet, though printed in 1933, is one of the best and most 
practical works on this subject, and have therefore acquired the COMPLETE STUDIO equipment 

entire balance of the edition. If you want a copy, send me 50c Gould, 215 S. 3rd St., Elkhart 
in currency, not stamps and it will be sent promptly, postpaid 

Charles Abel, 519 Caxton Bidg., Cleveland 15, Ohio 12-tf 


_ —_ ——~__ BEST EVER SHUTTER 
& CHANDLER /. / / Fully wrewory 


Something new behind the lens 


shutter that oper ; or make 


for the porticular artist” A * nstanvaneous 
SEND FOR CATALOG by cable relea 


giving name of 


NATIONAL CAMERA WORKS 
+ SF. 3 M 


erated 


W10 WEST VAN BUREN STREEY, CHICAGO 7, ILLINOIS 04 Pine < 
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He Oey se tyes | | OILS on CANVAS 


Send 50c (half the cost) for copy. 


are the ultimate in luxury for 
Refunded on $5.00 order. 
your better-class customers; they 
Send for free specimen copy of our monthly magazine 


SNAP SHOTS containing bargain lists. also oll il Ti big addition 
to your income — at no more 
GEO. INC. overhead. ; 


How about writing us for details 


57 East 9th Street, New York 3, N. Y. 


THE WALTER GAEHLER CO. 


104 S. State St. Syracuse 2, N 




















PORTRAIT COMMERCIAL photographers, speed ur 


SALON OIL PORTRAITS pene We och Oo oe nie alee 
present darkroom equipment. Write for The 


literature 
Portraits of distinctive quality; life like color and texture - Mfg. Co Box 486, Lakeview, Ohio 
executed entirely in heavy brush work and giving a full o 
appearance. Most effective results on your QL, L or tapestry 
papers 
ngly designed, beautifully illustrated folder and 
_ — _ ss 277 
DOROTHY CARVER STAFFORD Jordan Studio, Portland 3, Maine 
15 r ittsfiel M ch tt & 
dicated gags eihishiata 2 sla al FOR SALE: 18” F/5.6 Spencer Portland diffused focus, $45.00 
elephone stie 16 F/6.8 triple onvertible Velostigmat shutte $49.50 
F/4.5 Velostigmat, fine portrait, $124.50; 14” Goerz 
F/7 sa | $250.00 12” Ilex Paragon F/4.5 
h ¢ 


WEDDING SITTINGS up 67% with our illustrated br 
We did it; you can do it. Write for free sample of 





WORLD’S MARKET for Consult the Old Universa 12” Cart Zeiss Apo-Tessar 


ave money Lowest price All goods sent on day $143.50 


Unifocal Anastigmat F/4.5 
8x10 Turner-Re ».8 convertible, Universal shutter 

C 2" Goerz Dagor 6.8, $145.00; 11%” Voigtlander 
Apo-Arta $175.00 47'2" Goerz Apo-Artar $675.00 F/4.5, one of the nest, $97.50; 9% Goerz Dagor 
9” Goerz Dagor, $250.06 62" Dagor, $200.00; | Compound shutte shutter need 


ash freely returned. Great inventory sale. Big 
few specia 3" Cooke Process lens F/10, $14( 


repair), $80.00; 9” Verito 
of the fine soft focus $49.50; 7 Goerz Dagor 
25.0 2 Voigtlander Heliar F/4.5, $120.00 42 F/6.8, Acme shutter, $75.00; 7'% F/4.5 


$165.00; 12” Goerz Dago $100.00; 12” Carl Zeiss sar F/4 (one 
F/4.5, $ : Ilex Paragon coated 
Heliar 3 ke new, $175.00 6" Helior with shutte new, $57.50; 7'2" B&L Tessar F/4.5 coated, new, $67.50; 
$ ) Goerz Dagor like new, $95.00; 9%: Goerz 7” F/5 Vesta portrait lens hutter, $15.00; 5%” Goerz Dagor 

liex shutter, like new, $110.00; 10%” Ilex Photo F/6.8, Compound, $59.50; 8x10 Wollensak F/12.5 wide angle 
ens F/4.5 in Universal shutter, $50.00. Big sale on new, $37.50; 4%” (5x7) Super Dagor F/8 wide angle, Rapax 
and Kor ameras and Universal tripods. Hundreds hutter, new, $129.00; 5x7 Cooke Anglic wide angle F/6.5, 
Send f g list of lenses. State requirement Fifty shutter, $42.50. Mid-West Photo Supply Co 30 £. Adams 
without a displeased customer. Joseph Smith, 735 Fulton St Chicago it 3-1 
: WORLD'S LARGEST selection of top quality portrait lenses 
15 day free triol. 3° F/3.5 lex portrait in Universal shutter 
$37.50; 7%" F 8 special anastigmat in Automatic shutter 


6 
» $39.50 10” F/4.5 Rembrandt pictorial in Betax shutter 
$119.50; 12 F/4.5 Carl Meyer in Betax shutter, $179.50; 


12" F/4.5 Voigtlander Heliar, in barrel, $199.50; 13%" 
Sold by Jobbers and Dealers F/3.5 Kodak anastigmat, in barrel, $249.50; 14” F/5.6 Cooke 


EVERYWHERE Aviar in barrel, $239.50; 14” F/5.6 Dallmeyer anastigmat in 
Manufactured only by barrel, $189.50; 14%” F/4 Wollensak Verito, Studio shutter 

° ° $99.50 Again available world’s finest portrait lenses 
Michigan Photo Shutter Co. from Taylor, Taylor, Hobson-Cooke. We have the lens you 
170 East Water St. - - - Kalamazoo 2. Mich. need. Write today for complete free lens list and catalog 
Burke & James In 321 S$. Wabash Ave Chicago, Ill 
Att: P. P. James 3-1 








WHOLESALE DISTRIBUTION OF PORTABLE BLEACHERS, designed for Cirkut camera. Hold 

PACKARD IDEAL SHU T T ERS opproximately 30( people Also special trailer Sacrifice 

$500.00 ig W 97 ankers y lortt sily 

Available in 13 sizes from 1%" to 5” openings, $12 aed vate gg a hite, 4924 Lankershim Bivd North ~~ . 
with or without built-in synchronizer up meas 

DESIGNED EXCLUSIVELY FOR PORTRAITS . . BOOST BUSINESS by methods given in our manuals, ‘‘Baby 


Rembrandt Portrait Cameras ey Se Matern Mer” ee “Sen so Sate al te 


Portraits Write for information. Lewis Baby Studio VW 
Fost easy focusing, extra-large lensboard, S. Tryon St., Charlotte, N. C 

mal 
rising-falling-tilting back, handsome profes 
sional appearance. Packard shutter installed 


" )) 
ic ily. Slidi . 4 
Tioge bocts evellable. As low es POD? DO Cs PHOTOS IN THOUSANDS 
See your dealer or write Dept. PF-3 ) Quality Glossy Prints from your negative or orig- 


for full details. : ° ° ° 
inal photo in ten different sizes. 
1950 Write for samples and quantity rates. 


"Burke « James, Inc.” The Grogan Photo Service, Inc. 


3215S Wabash Ave Chicago 4, Ill. USA 1120 N. Bahls Street, Danville, Illinois 


& 
= 
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Professional Dealers Who Want Your Trade 








AKRON, OH!iO—Metzger 
Main Street; 


Photo Supply 
52 East Mill Street 


AUSTIN 21, TEXAS—Capito! Photo Supplies, 2428 Guadalupe 
Street. 


BALTIMORE 1, MD 
Charles Street 

BALTIMORE 24, MD.—Gomerman’s, 3808 Eastern Avenue 

BALTIMORE, MD—Maryland Photo Stock Co., 219 North Liberty 
Street 

BOSTON 10, MASS.—£astman Kodak Stores, Inc., 22 Franklin 
Street 

BROOKLYN, N. Y¥.—Joseph Smith, 735 Fulton Street 

BUFFALO 3, N. ¥..—J. F 529 Main Street 

CHICAGO 2, ILL.—Eastman Kodak Stores Co., 133 North Wa 
bash Avenue. 

CHICAGO 3, 
Street. 
CHICAGO 6, iLL 

Street. 
CINCINNATI, OHIO 

Street. 
DALLAS, TEXAS 

Street, Box 


Co., 1991-3-5 South 


Eastman 


Kodak Stores, Inc 309 North 


Adams Co., Inc., 


ILL.—-Mid-West Photo Supply Co., 30 East Adams 


—Norman-Willets Co., 316 West Washington 


Eastman Kodak Stores, Inc., 27 West 4th 


Eastman Kodak 

1710 

DENVER 2, COLO.—Eastman Kodak Stores, Inc., 1635 California 
Street. 

DETROIT, 
Street. 

INDIANAPOLIS, IND 
ington Street. 

KANSAS CITY, MO.—Eastman Kodak Stores, Inc., 1010 Walnut 
Street. 

LOS ANGELES, CALIF 
Hill Street. 

MEMPHIS, TENN.—The Memphis 
South Court Avenue 

MEMPHIS 3, TENN 
ison Avenue 


Stores, In 2012 N. Akard 


MICH Eastman Kodak Stores, inc., 1055 Wayne 


—The H. Lieber Company, 24 West Wash 
—Eastman Kodak Stores, Inc., 643 South 
Photo Supply Co., 


123-125 


West & Wirth Photo Supply Co., 162 Mad 


MILWAUKEE, WIS.—Eastman 
Milwaukee Street 

MINNEAPOLIS 2, 
South 5th Street. 

NASHVILLE 3, TENN.—Geo 
Street 

NEW ORLEANS 9, 
Street 

NEW YORK 10, N. Y 
Broadway 

NEW YORK, N. Y 
Street 


Kodak Stores, Inc., 745 North 


MINN.—Eastman Kodak Stores, Inc., 114 


C. Dury Company, 20 Union 


LA.—Eastman Kodak Stores, Inc., 928 Canal 


Alco Photo Supply Corporation, 902-91 


Eastman Kodak Stores, In 
New York 18 N 5 i 
NEW YORK CITY—George Murphy, Inc., 57 East 9th Street 
NEW YORK CITY—Willoughby’s Inc., 110 West 32nd Street 
PHILADELPHIA 7, PA.—Eastman Kodak Stores, Inc., 1020 Chest 
nut Street 
PITTSBURGH 22, 
Street 
PITTSBURGH 22, PA.—Liberty Photo Supply, 436 Wood Street 
ST. LOUIS 1, MO.—W. Schiller & Co., Inc., 1109 Locust Street 
SAN ANTONIO, TEXAS—Southwest 403 Ave 
nue E 
SAN FRANCISCO, 
Street 
SEATTLE, 
Avenue 
SYRACUSE 2, N 
Warren Street 


TOLEDO, OH!IO-——George | 


One West 39th 


PA.—Eastman Kodak Stores, In 606 Wood 


Photo Supplies, 


CALIF Eastman Kodak Stores, Inc., 216 Post 


WASH.—Eastman Kodak Stores, Inc., 1319 Fourth 


Y.—Francis Hendricks Co., Inc., 339 South 


Kohne, Inc., 602 Summit Street 


WASHINGTON 1, D. C 
Street, North West 


—Fuller & d’Albert, Inc., 815 Tenth 


WICHITA 
Douglas 


KANS 


lawrence Photo Supply 


Brenner 


WASHINGTON 4, D. C 
North West 


Photo Co., 933 
Avenue, 








LOW-COST FOLDERS: 2x3, $2.25/100; 3x5, $3.00/100 
$4.60/100; 1,000 cheaper 

335 Woodland Avenue 
FOR SALE to 
One _ Tasope 
Personal 
Ind 
MODEL RELEASES. 100 
Fits neatly in 
each release 
famous magazine and 
6 books, $5.00. Pixs 
Heights, N. Y 
WANTED: 14x17 
condition and price 
ment Corp 


x7 
Free samples. Penn Photomount 
Glenolden, Pa 3-1 
photographer 
photo engraving 
demonstration to 


interested in additional 
omplete for 


Strohl Studio 


ncome 

$500.00 

Portland 
2.) 


plant 


purchaser 


professional 
White 
release 


releases in pad form 


pocket space for your own name ator 
Stahl 
book, $1.00 


84th St 


Same used exclusively by Bill 


press photographer 
Features, 32-17 Jackson 
3 
Mcintire printer a State model age 
Photographer, Fairchild Camera and Instri 


Avery Ave., Flushing, N. Y 3.1 





STUDIOS FOR SALE 





WELL EQUIPPED, low overhead 
large drawing area. Anton Higgs, 


Only studio in 
Thermopolis, 


town 3,000 
Wyoming. 3-1 





WE PAY HIGHEST PRICES 


for 
USED, DISCARDED FILMS, ALL SIZES 
write for quotations or ship to 
PLASTOFILM, INC. 


Wheaton, Illinois 
Manufacturers of Reclaimed Acetate 


Sheets, 
Pass Photo Leaf Sheet 


Cases, Loose Protector 











PORTRAIT COMMERCIAL 


Minnesota 32 year one family 


Studi 


bination house and 


J-7 core this 


laboratory 
journal 


WELL EQUIPPED modern 
1915 $2,000.00 
$5,000.00 


Detroit 


and film 


tudio 
folder 
Write S-34 care th journal 
BARGAIN GROUND floor 
rent. Small down payment 


journa 


FOR SALE Ground floor st 
outhwest 
G-89 


Steady year round busine 


care this journal 


WELL EQUIPPED studio 
ate possession Priced for quick ale Write H-80 
journal 


good location, low overhea 


ONLY STUDIO in 
not sell except for 
South Sioux City, 


town of 5,600. Large 
Uncle Sam Sell 
Neb 


}. 
‘ 
ur business 


WOLD AIR BRUSH “<" 


2173 N.CALIFORNIA AVE. CHICAGO 47, ILL. 
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RECOGNIZED LEADERS FOR 76 YEARS 


Portrait Copies and Reproductions, Enlargements, and Murals beautifully finished 
in Color — Sepia — Black and White — by thoroughly experienced artists. 
Artistic Photo Mounts designed to your specifications — for you exclusively. 
Frames and Mouldings of every description. The best selection in the country to choose from. 
QUALITY AT A REASONABLE PRICE WRITE FOR CATALOGUE 


Sprague-Hathaway, Inc. 


58 Day Street Established 1874 West Somerville, Mass. 


Wedding Albums Framing Supplies Mouldings Portraits 














FOR SALE ccessful portrait and commercial tudio in 
EVENTUALLY ae California Liv oi! and agricultural district Town 7,000 
” potential area 26 Established 12 years. No competition 

f Ml ] 
Why Not NOW? Other business interests make disposal necessary. Box 437 
Slickest Thing You Ever Used Coalinga, Calif 3-1 
] STUDIO, PORTRAIT and commercial for sale cheap. Established 
NICHOLS BABY POSER 34 years good equipment Drawing from seven counties 
Write For Free Circular Plenty of school business. Write R. Bodner, 332% W. Main 
or Send Check $14.50 St., Danvill 


le, Ky 3-1 
. . " : " 
325 Mill St. Bristol, Pa. STUDIO ROYALE Very modern, newly decorated, fully 


equipped portrait studio in County seat of 100,000 in defense 
area. Doing good business with unlimited potential. Priced 
right. Owner forced to sell because of health. Studio Royale 
42 7th St Rockford, | 3-1¢ 








OLD, ESTABLISHED portrait-commercial studio. Owner re-enter 
ng service. Best offer over $1,200.00. Communicate immed 
ately. William Fettkether, 326 W. Locust St Dubuque, lowa 


3-2 





RETOUCHING AND COLORING 


RETOUCHING SPECIALIST, finest quality, prompt service, work 
guaranteed. Mrs. Roy Hester, 1645 Orlando St., S.W., Atlanta 
Ga 11-5c 
RETOUCHING SERVICE to the trade. Done by experts to your 
exact requirements. Enterprise Retouchers, 3325 W. 23rd Place 
Cleveland 9, Ohio 3-1¢ 





PORTRAIT NEGATIVE retouching, etching, correction Reason 


able price Prompt service. Louis Smith, Box 5244, Indian 


PHOTO MOUNTS aaialk AND experienced retoucher would like to serve some 


EASELS AND BOOK FOLDERS — better studios throughout the year. Corrections done. Prompt 
AND METAL PHOTO FRAMES service. Herta Kramer, 4500 Broadway, New York 33, N. Y 
Write for circular. 3-3« 


NU-WAY COMPANY PROFESSIONAL RETOUCHING, etching orrection 20 years 


experience. Prompt service; reasonable prices. J. E. Olson 


Box 113 W. Toledo Sta. 1913 Sylvania Ave. (rear) Cabool, Mo 3 
TOLEDO, OHIO EXPERIENCED RETOUCHER offers year-round dependable ser 
vice to a few good studios. Moderate rates. Correction Jone 
Else Maerker, 4832 N. 10th St Philadelphia, Pa 
EXPERIENCED COLORIST. Send sepia print for free sample 
8x10, 75c; smaller 50¢ Prompt service. Margaret Andrews 


NOW! CLOTH BACK PRINTS [iaaueiaeanmo f 


IN 10 SECONDS! 
WITH NEW IMPROVED 


CHARTEX 2805S 


YOU GET THE M 


DRY MOUNTING CLOTH 


Rn TIT. 
IN QUANTITY H 








PECIALIZING 
OTOGRAPHS SINCE 
No special equipment needed! No mess! 1936. QUAL/TY GUARANTEED. 
No clean up! Will not buckle or curl! 

Write for samples. 


SEAL, INCORPORATED, SHELTON, CONN. 
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SITUATION WANTED and HELP WANTED: Ten cents (10c) per 
word; Minimum charge $2.00. 

ALL OTHER CLASSIFICATIONS: Twenty cents (20c) per word; 
Minimum charge $3.00. 

FOR ANSWERS IN OUR CARE: Add five words plus 50c add 
tional for box number and forwarding inquiries. Requests for 
or offers to send photographs, samples, etc., are not permitted 
in box number advertisements 

CASH MUST ACCOMPANY ALL ORDERS 

HOW TO FIGURE THE COST: First two words of each adver 
tisement are set in capitals; no other display being permitted 


PROFESSIONAL RETOUCHING. Unsurpassed q 
vice. Peter Black, 25 Warren St New Haven 
EXPERIENCED COLORIST. Send sams 

ing. Alice Daily, Excelsior, Minn 

NEGATIVE RETOUCHING, highest 

ing photographers. All correction 

425 Central Park West, New York, 
NEGATIVE RETOUCHING and etching 

75c. Prompt mail service. Wallace ) 
Arlington, Va 





HELP WANTED 


The insertion of an advertisement under ‘Help Wanted’‘ 
carries with it the obligation on the part of the employer 
to answer every response to his advertisement, if only with 
@ postcard, and to return samples of work, etc., promptly 
The publishers will appreciate being advised when employ 
ers fail to accord this courtesy to employees 











PHOTOGRAPHER-MANAGER, experienced, to manage studio 
for large national organization. Must be good operator and 
able to sell. Openings in several! eastern citie 

Klusner, 77 St. Paul St., Rochester 4, N 


PROMOTION MANAGER capable of incr 
portrait studios located in Pacif Northwest 
jence essential in all phases of studio 

tion. Travel constantly. Industrious and 
50. State qualifications and salary expected 
Communicate at once. P. O. Box 2796, Boise 
DARKROOM TECHNICIAN pat 

ing and supervising retouching | 
tor. For independent studio doing 

Ohio city. Give full qualificat 

care this journal 

PORTRAIT PHOTOGRAPHER, experienced 
for qualified person. Versiu Studio, 47 Mc 
Grand Rapids, Mich 

SALESMAN WANTED—Top established 
frames. Certain territorie till open. High 

Marcus & Co., 302 W. 13th St., New York 14 

WANTED: EXPERIENCED portrait photographer with 

and manage studio on army ame Must be A 

with pleasing personality. Write Harry Dutchyshyn 

grapher, Ft. Monmouth, N. J 

WANTED SALESMAN who calls on photographer to handle 
photograph albums. Have a full line, easy to sel Universal 
Bookbindery, Inc., 815 Avenue B, San Antonio, Texas 3-2¢ 


ne 


CUT FILM HOLDERS 


Count each word or number including name and address and, 
if box number is wanted, add five words. Terms such as 5x7 
F/6.3, 52", $10.00, etc., each count as one word 


DATE OF PUBLICATION: All advertisements received up to the 
first of any month appear in the issue which goes into the 
mail the 5th of the following month 


FOR MORE DETAILED INFORMATION concerning our Deposit 
System, Confidential Service, etc., write for rate card 


MAKE ALL CHECKS PAYABLE, and address correspondence, to 
Charles Abel Incorporated, 519 Caxton Bldg., Cleveland 15 
Ohio 


COMMERCIAL PHOTOG BR 4 srience in flight ind 
trial ustration and 2, and Ektachrome. PHOTO 
ILLUSTRATOR experience, black 
white, and Ektachrome -HOTOGRAPHER: Spo 

and publicity. LAB MEN owt enlargement 
ng. FEMALE RECEPTIONIST E srienced 


ontact 
graphi« commercia nd 
overtime. Apply at once 


Bowery at Center St Akron 





SITUATION WANTED 


The insertion of an advertisement under ‘'Situation Wanted 
carries with it the obligation on the part of the employee 
to answer every letter he receives in response to his adver 
tisement for a position, if only with a postcard. The pub 
lishers will appreciate being advised when employees fail 
to accord this courtesy to employers 











COMMERCIAL PHOTOGRAPHER 


permanent work 


with or 


journal 
journa 


PORTRAIT STUDIO 


affiliation. Comprehen 


PORTRAIT PHOTOGRAPHER 
darkroom etouch 
n with 


urnal 


DESIRE to 

other high 
as been 
management 


hina. Wr 


FINE-AND INEXPENSIVE 


Metal-Photo Frames 


UARANTEED 100°. 
also 


¢ PICTURE FRAME MOULDINGS 
+ PICTURES, FRAMES;AND MIRRORS 


Write far FREE Catalogs 


MANUFACTURED BY 


GEORGIA ART\ SUPPLY. COMPANY 


280 GARNETT ST., ATLANTA 3, GA. 
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All Holson albums feature 
durability as well as beauty . 
to make friends for you with 


every sale. 


JUDGE 
ah @) | me £010) 5 3-) a 


Competitively priced Holson albums are available 
for a wide variety of uses. Ask your dealer or 
stockhouse to show you the complete Holson line, 


or write for catalog. 


ate) Fe) 
Binders 


fe kO} 10) i= 10) 12) 5-3 ee Lon 


762 WYTHE AVENUE, BROOKLYN 11, NEW YORK 
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and it’s yours with a 


Kodatron Studio Speedlamp 


Always dependable...Completely safe 


The Kodatron Studio Speedlamp is the important factor in catching 
that split-second mood or expression which means the difference be- 
tween an ordinary portrait and an outstanding one. It offers many ad- 
vantages to portrait photographers and those working with models. 

The light is flashed in 1/5000th of a second; no human motion is 
registered and no negatives are wasted. With this light of near sunlight 
brilliance, exposures can be made with your lens stopped way down 
for greater depth of field. A 60-watt modeling lamp is built in for use 
while preparing subject and camera. There's no excessive heat or light 
to cause discomfort to the sitter. 

The improved Power Unit provides power for 1, 2, or 3 Flashtubes; 
three lamp cable receptacles are built into it. Operating cost is low, 
with a maximum current consumption of 500 watts used only during 
the 10-second charging period. It's completely safe, tested and ap- 
proved by Underwriters’ Laboratories, Inc. ... and it’s dependable, 
backed by Kodak service. 

With the Kodatron Studio Speedlamp you have the widest 
possible working range for superior portraiture of all 
types. Ask your Kodak dealer to show it to you. 


EASTMAN KODAK COMPANY, Rochester 4, N.Y. 





for 
Incomparable 


Prints 


Kodak Opalure Print Film 


Kodak Opalure Print Film has become a favorite of portrait 
photographers because its outstanding features make it un- 
excelled for both de luxe miniature and large-size prints. It 
has an Opal-type emulsion on a heavy, pure-white acetate 
base, producing those warm, brilliant tones which insure 
customer satisfaction. 

Exceptionally versatile, Kodak Opalure Print Film can 
also be used for transparencies. This makes it valuable for 
use in transilluminated displays for many commercial pur- 
poses. 

If you already use Opalure, you know its many fine qual- 
ities. If you haven’t tried Opalure, plan to do so soon. Ask 
for it at your Kodak dealer’s. 


® Opal-type emulsion on heavy, pure-white acetate base 


© Fine warmth with direct development (Kodak Selectol Developer) 


@ Warmer tones in single-solution toning baths 


© Adequate enlarging speed 


@ Velvet matte surface for coloring 


© Desired brilliance and modeling 


EASTMAN KODAK COMPANY 
Rochester 4, N. Y. 





